f COMPARISONS OF AVERAGE AUDIENCE ESTIMATES - SELECTED PROGRAM TYPES 


FIRST REPORT FOR JUNE, 1987 


EVENING 7:00-11:00 PM 


1 н Situation Participation Feature Юл М 10. Аы 
п БИ, Шш мее у тт ой йй Wu пй) йн зи TO 
HOUSEHOLDS % AVG. AUD. 11.5 11.8 14.5 9.4 11.1 14.4 11.3 11.9 11.8 11.8 12.9 12.1 
NO. ОҒ PROGRAMS I 15 29 8 IFR 9 30 34 33 4l 74 22 96 
EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00AM WEEKDAY DAYTIME 7:00АМ-4:30РИ WEEKEND DAYTIME 
Isformatloask(l) Quiz Adult Sports 
H3PM- тшт и Т олм 100. июн Ch 
кезек шту Йир Dama ик) н Ои ам 30И бети) ы фр Tota) 
HOUSEHOLDS % AVG. AUD. 6.1 9.7 4.7 6.0 4.1 3.4 3.7 6.3 5,2 3,8 4.8 4.8 4.8 
NO. ОҒ PROGRAMS! 6 3 12 12 10 6 15 10 25 27 3 17 20 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED IFR_ INSUFFICIENT NUMBER OF PROGRAMS IN TYPE + PROGRAMS ARE RATED IN TERMS ОР TOTAL 
GROUPING. TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES FOR REPORTING. DURATION, UNDER FIVE-MINUTE PROGRAMS 
(D INCLUDES #-30-9:30PM АМО 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. ARE EXCLUDED. 

(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING - TOP PROGRAMWS(/I) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING JUNE 7, 1987 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES AUDIENCES 
RANK PROGRAM 03. мо. (000) RANK PROGRAN % us. NO. (000) 
1 BILL COSBY SHOW 24.5 21,410 11 GOLDEN GIRLS 16.3 14,250 
2 FAMILY TIES 24.0 20,980 11 MOONLIGHTING# 16.3 14,250 
З ОЖЕН5 20.6 18,000 13 NBC NEWS SPECIAL(S) 15.7 13,720 
4 GROWING PAINS 19.6 17,130 14 MISS UNIVERSE РАСЕАМТ(5) 15.5 13,550 
5 UNSOLVED МҮ5ТЕНІЕ5(5) 18.6 16,260 15  AMEN# 15.3 13,370 
6 МРЕВ, SHE WROTE 18.5 16,170 16 МВС MONDAY NIGHT MOVIES# 15.2 13,280 
7 60 MINUTES 18.4 16,080 16 VALERIE# 15.2 13,280 
8 WHOS THE BOSS? 18.2 15,910 18 L.A. LAW 14.9 13,020 
9 BOB HOPE'S BIRTHDAY(S) 18.0 15,730 19 MOVIE OF THE WEEK-TUESDAY# 14.8 12,940 
10 DAYS & NIGHTS-MOLLY DODD 16.5 14,420 


Б PROGRAM AUDIENCE ESTIMATES (ALPHABETI 


0 


15Т JUNE 1987 REPORT 


NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME 45 Б | COVERAGE 
WK START 
# DAY TIME DUR NET WK 1 WK 2|WK 1 WK 2 
*EVENING 
А TEAM SPECIAL(S) 205 99 
1 SUN. 7.00Р 60 NBC A 
A TEAM SPEC(S) 203 9 |А 55 12 481 
2 SUN. 7.00Р 60 NBC A 
AEC BUSINESS BRIEF -WED зо | 176 176 84 85 |А 10.5 18 918 
МЕО. 8.58P 1 АВС N в 133 21 1162 
ABC BUSINESS BRIEF-FRI 29 | 173 181 81 85 |А 6.8 14 594 
LERI. ӨР 1 ABC N B 108 18 94 
FRI. 8.422 1 
[ АША NIGHT MOVIE 10 191 95 |А 6.7 13 586 
9.00P 120 ABC FF B 84 15 734 
ABC MONDAY NIGHT BASEBALL 1 205 9 |A 84 15 734 
2 MON. _ 8.00P 191 АВС SE B 84 15 734 
ABC, MONDAY NIGHT MOVIE 17 | 208 эт А 111 18 970 
9.00P 120 АВС ҒҒ в 134 21 1171 
ABC NEWSBRIEF -MON 32 | 175 194 вт 94 |A 7.8 13 682 
9.47 1 ABC N B 116 18 1014 
“с "Ее? ТЕ 32 | 177 175 87 87 |А 11.2 17 979 
9.54P 1 ABC N B 146 22 1276 
2 TUE. 9.58Р 1 
АВС NEWSBRIEF -WED 32 | 180 176 88 вт |А 10.3 17 900 
10. 9.57 1 ABC N B 125 20 1093 
2 WED. 9:.58Р 
АВС NEWSBRIEF -THU 21|167 168 85 84 |А 74 12 647 
THU. 9.58P 1 ABC N В 93 M 813 
АВС NEWSBRIEF -FRI 31|169 159 85 82 |A 6.3 12 551 
1 FAT. 9.58P 1 ABC N B 75 12 656 
2 FRI.  10.00P 1 
ABC NEWS CLOSEUP(S) 201 98 A 87 18 760 
FRI. 10.00Р 60 ABC DN 
ABC NEWSBRIEF-SAT, 32 |172 189 85 92 |А 6.1 13 533 
58P 1 ABC N B 80 14 699 
ABC NEHSBRIEF SUN. з1|186 191 90 93 |А 10.1 17 883 
1 SUN. 9.47Р 2 ABC N B 129 20 1127 
2 SUN. 9.53Р 2 
ABC SPORTS UPDATE-SAT 30 | 154 80 A 6.5 12 568 
1 SAT. 9.58Р 1 АВС SN B 85 15 743 
АВС SPORTS UPDATE-SUN 32 | 198 198 94 94 |A 7.5 13 656 
SUN. 8.58ӨР 1 ABC SN B 110 16 961 
ABC SUNDAY МЕНТ MOVIE 27 | 202 95 A 10.3 17 900 
9.00Р 120 ABC FF B 14:2 22 1241 
жс TEATRE) 209 9 А 147 23 1285 
22-7 9.00P 120 АВС GD 
5 KEY: A= CURRENT REPORT B=SEASON AVERAGE 


PROGRAM 
PR00RAM НАЙЕ К/А STATIONS | COVERAGE 
мк START 
Кору FME our мет ика wk оик wk 2 
ABC юн? к TONIGHT 158 |211 210 99 99 |А 9. 
6.30Р 30 АВС М в 0. 
АВС р NEWS TONIGHT-SAT 24 | 182 180 95 94 |А 7, 
SAT. 6.30Р 30 АВС М Е 7 
АВС WRLD NEWS TONIGHT-SUN 29 |161 167 84 85 |A 5. 
5! 6.30P 30 ABC N B t. 
МЕТЕ LIFE ОҒ А CHILD(S) 213 99 |А 12. 
2 9.00Р 120 АВС GD 
ALF 27 207 99 |А 13 
2 MON. 8.00Р 30 NBC CS В 16 
AMEN 23 208 99 |А 15 
2 БАТ. 9.30Р 30 МВС CS в 19 
МЕН FILM INSTITUTECS) 200 96 А 10 
FRI. 9.00P 60 ABC ы 
вш" COSBY SHOW 215 216 99 99 |A 24 
THU. 8.00P 30 NBC св? в 33 
КВ ШЕ BIRTHDAY(S) 201 99 A 18 
А 8.00Р 120 NBC GV 
Ко BUNNY BUSTIN OUT(S) 196 97 |А 7 
2 FRI. 8.00P 30 CBS EA 
ег BUNNY MYSTERY 5РЕС.(5) 196 97 |A 8 
2 FRI. 8.30P 30 CBS EA 
REY & LACEY 25 | 206 207 97 9 |A 12 
“ 10.00Р 60 С85 ОР в 14 
CBS EVENING NEWS-RATHER 165 | 207 207 98 98 |A 9 
M- 6.30Р 30 CBS М B 1 
(55 ҮЗІ NEWS-SU(B) 107 49 |A 3 
SUN. 6.39P 21 CBS N 
CBS EVENING NEWS-SUNDAY 19 | 173 87 A 
1 SUN. 6.00P 30 CBS N B 
CBS SAT, NEWS-SCHIEFFER 24 | 172 171 89 90 |A 
БАТ. 6.30P 30 CBS М B 
5 SATURDAY MOVIE 27 | 168 206 86 99 |А 
SAT. 9.00P 152 CBS FF B 
SAT. 8.00P 180 
% shi MOVIE 22 | 205 98 A 
9.00P 120 CBS FF B 
CHEERS 30 | 208 208 99 99 |A 
THU. 9.00P 30 NBC CS B 
DADS 1 198 98 |А 
2 SAT. 9.30Р 30 АВС CS в 
быт 27 203 99 |A 
9.00P 60 CBS GD B 
DANS р `їбнт5- MOLLY 0000 3| 205 204 99 99 |А 
THU. 9.30P 30 NBC CS B 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST JUNE 1987 REPORT 


а 41 
NO. РКО HOUSEHOLD AUDIENCES PROGRAM | HOUSEHOLD AUDIENCES 
РОСЕН КӘНЕ Д їн» | COVERAGE 5. БУС] PR06RAN нане 48, 8980 | COVERAGE F = 
WK START t А. SHARE ГЛ WK START 98. Ë AB. SHARE М 
# DAY TIME DUR NET WK 1 WK 2 WK 1 WK 2 % % (0/00)| # DAY TIME DUR NET WK1WK2|WK1 WK2|Y| % % (0,000) 
EVENING СОМТО 
MACGYVER 25 | 201 95 A 96 16 839 
DESIGNING WOMEN 10 | 203 207 97 99 |А 14.2 23 1241 || 1 МОМ. 8.00Р 60 ABCA В 144 22 1259 
МОМ. 9.30P 30 CBS CS B 15.4 24 1346 
DISNEY SUNDAY MOVIE 32 |213 213 99 99 |A 8.6 17 752 || МАСБҮУЕН 1 208 98 |А 13.2 23 1154 
SUN. 7.00Р 120 АВС ҒҒ B 123 19 1075 || 2 WED. 9.00Р 60 ABC À В 13.2 23 1154 
MAGNUM, P.I. 28 | 205 99 А 126 21 1101 
А SPORT Т GOOFYCS) | Е 210 98 А 10.8 19 944|| 1 МЕ. 9.00Р 60 CBS PD В 15.8 24 1381 
EASY aN з | 198 99 А 12.6 21 1101 | | МАТІОСК 31 | 202 203 99 97 |А 14.4 24 1259 
1 МЕ 9.30Р 30 NBC CS в 12.9 21 1127 || 1 TE, BoF 150 NBC GD В 18.1 28 1582 
EQUALIZER 22 | 207 207 99 97 |A 13.3 23 1162 || ME & MRS. C 1 207 99 |А 12.3 27 1075 
WED. 10.00Р 60 CBS PD B 15.3 26 1337 SAT. 8.30Р 30 NBC CS B 12.3 27 1075 
FACTS 0F LIFE 29 | 193 95 A 12.2 27 1066 
1 5АТ. 8.00Р 30 МӘС С5 В 15.5 28 1355 || МЕ & MRS. С 7 |174 89 A 12.9 25 1127 
І SAT. 9.30Р 30 NBC CS 8 15.3 28 1337 
FAMILY TIES 30 | 215 215 99 99 |А 24.0 43 2098 MIAMI VICE 31 |208 209 97 әв |А 13.7 27 1197 
THU. 8.30Р 30 NBC CS B 32.2 49 2814 RI. 9.00Р 60 NBC ОР B 15.7 26 1372 
солан ens 31|183 212 91 99 |A 16.3 33 1425 
9.00P 30 NBC CS B 23:2 39 2028 || МКЕ HAMMER 20 | 204 205 99 96 |А 10.3 19 900 
WED. 0 CBS PD В 11.9 19 1040 
GROWING PAINS 28 |212 209 99 98 |A 19.6 33 1713 || М55 зіме PAGEANTS) 209 99 A 15.5 24 1355 
TUE. 8.30Р 30 ABC CS B 22.3 33 1949 || 1 TUE 9.00Р 124 CBS AC 
GUNG HO 1 198 өв |A 5.7 12 498 
MR. BELVEDERE 23 |200 206 94 96 |A 9.2 19 804 
2 БАТ. 9.00Р 30 АВС CS В 5.7 12 498 FRI. 8.30Р 30 АВС CS в 13.0 22 1136 
MOONLIGHTING 27 208 эв |A 16.3 26 1425 
HARD СОРҮ(В) 192 93 A 6.2 12 542!) 2TUE. 9.00Р 60 АВС PD В 22.0 33 1923 
1 FRÍ. 9.00Р 60 CBS РО 
НАВО COPY 2 | 199 207 95 99 |А 7.6 15 664 "vE OF THE WEEK-TUESDAY 1 196 эт |A 14.8 25 1294 
FRI. 10.00P 60 CBS PD B 7.6 15 664 TUE. 9.00Р 120 NBC FF B 14.8 25 1294 
MURDER, SHE WROTE 30|209 208 99 99 |A 18.5 34 1617 
HEAD OF THE CLASS 28 | 207 207 99 99 |А 13.6 24 1189 7 8,00Р 60 CBS SM B 24:0 36 2098 
30 АВС С5 В 164 26 1433 
койг 5 те т 1 198 96 |А 7.5 13 6%)||МҮ SISTER saM 26 | 203 206 97 99 |A 12.6 21 1101 
60 АВС ОР B 7.5 13 656 wA "дв Н а арР 30 СВБ cs i 8 14 25 1433 
99 3.8 
HIGHWAY TO HEAVEN 29 207 өт |A 10.7 20 935 7 79,00Р 147 CBS SE 52 149 
2 WED. 8.00Р 60 NBC GD В 166 26 1451 
HOTEL 21|213 211 99 99 |A 11:9 20 1040|| МА FINALS GAME 2(5) 208 99 |A 146 26 1276 
1 WED. 9.00Р 120 АВС GD B 1444 25 1259|| 2 THU. 9,00Р 150 CBS SE 
2 WED. 10.00Р 60 MA PLAYOFF ДАНЕ TG). ма 208 99 А 14.3 24 1250 
HUNTER 27|171 201 88 99 |A 12.8 25 1119 
0.00Р 60 NBC ОР B 15.8 29 138 || һөс MONDAY NIGHT MOVIES 29 195 эт |A 15.2 26 1328 
мове DA EARLY(S) 191 91 A 1.7 24 1023 N. 9.00Р 120 NBC FF B 18.3 28 1599 
1 FRI. 8.00Р 60 мейе SPECIAL(S) еен 199 99 |A 15.7 28 1372 
JACK & MIKE 8 | 196 97 A 88 15 769 Ер Е 
1 TI 9.00Р 60 ABC A в 70 11 612 || мс NGHTLY EnS- -5АТ. 26 | 155 147 83 80 |A 4.9 12 428 
KÄTE e ALLIE 30 | 204 206 97 99 |А 13.5 24 1180 SAT. 6.30Р 30 NBC N B 93 19 813 
8.00Р 30 CBS CS B 17.5 27 1530 || мс «Мент ММБ ы, әдіп 178 92 өз ЈА Т1 17 621 
L.A. LAW 22| 209 209 99 99 |А 14.9 26 1302 20 SOIG N Шр. Чыт Б 
THU. 10.00Р 60 NBC GD B 17.3 28 1512 || нес NIGHTLY NEWS 158 | 205 204 99 99 |А 10.44 23 909 
M-F 6.30P 30 NBC N В 11.8 22 1031 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 
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4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


WK 
# DAY 


START Е 
TIME DUR ner ик 1 wK 2|wk 1 wK 2| Y 


1ST JUNE 1987 REPORT 


NO. 0F` 
EA STATIONS | COVERAGE 


PROGRAM | HOUSEHOLD AUDIENCES 


AVG. 
АШ. SHARE AUD. 
% “7% (0,000) 


ING CONT'D 
NBC SUNDAY NIGHT MOVIE 


31 |190 198 96 97 |A 
SUN. 9.00P 120 NBC FF B 
NEWHART 29 | 202 207 97 99 ЈА 
MON. 9.00P 30 CBS CS B 
NEWSBREAK -M-F 1 162 167 76 79 |А 
1M&F 9.88 1С85М B 
1 TUE 10.10P 
1 WED 9.57P 2 
1 THU 10.22P 1 
2 MF 9.58P 1 
TUE., 10.17Р 1 
2 THU. 10.15 2 
NEWSBREAK-SAT. 33 |149 165 71 76 |A 
1 SAT. 9.56P 1 CBS N B 
2 SAT. 9.49Р 
NEWSBREAK-SUN. 33 | 164 11 74 78 |A 
1 SUN. 9.52P 1 CBS М B 
2 SUN. 9.50P 
NIGHT COURT 10 | 198 193 99 95 ЈА 
WED. 9.00Р 30 NBC CS B 
NOTHING IN COMMON SPECIAL(S) 194 95 |A 
2 WED. 9.30P 30 NBC CS 
HAA 18 | 158 84 A 
1 SAT. 9.00P 60 ABC OP B 
ON THE EDGE(S) 204 98 |A 
2 FRI. 10.00Р 60 NBC ОР 
OUR HOUSE 3 | 201 204 99 99 |A 
SUN. 8.00Р 60 NBC GD B 
OUR WORLO 28 | 194 193 95 94 |А 
THU. 8.00Р 60 ABC DN B 
OUTLAWS 15 | 194 93 A 
1 SAT. 8.00Р 60 CBS А B 
PERFECT STRANGERS 31 | 209 209 99 99 |A 
WED. 8.00P 30 ABC CS B 
ST. ELSEWHERE 22 | 208 99 A 
1 WED. 10.00Р 60 NBC GD B 
SCARECROW & MRS. KING 189 195 94 96 |А 
THU. 8.00Р 60 CBS GD B 
SHELL GAME 1 204 96 |A 
2 WED. 9.00P 60 CBS PD B 
SIDEKICKS 1 206 99 |A 
2 SAT. 8.30P 30 ABC OP B 
60 MINUTES 33 | 210 209 99 99 |A 
SUN. 7.00Р 60 CBS DN B 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


кы кю 
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- 


мо 
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14 
14 


15 
21 


25 
25 


NO. OF _ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM НАЙЕ 15, STANONS | COVERAGE 
“к START 
# DAY “TME DUR NET иик WK 2 |WK 1 WK 2 
SLEDGE HAMMER 1 A в.о 
2 FRI. 8.00Р 30 ABC CS B 80 18 699 
SPENSER: FOR HIRE 1 206 ө |A 11.9 20 1040 
2 TUE. 10.00Р 60 ABC PD B 119 20 1040 
SPENSER: FOR HIRE 2 172 89 А 8.6 17 752 
1 SAT. 10.00Р 60 ABC PD B 10 20 91 
SPORTSBREAKSAT 33|185 194 вв 92 |А 6.2 13 542 
1 SAT.  B.58P 1 CBS SN B 68 15 79 
2$АТ._ 851P 1 
SPORTSBREAK-SUN зз |195 194 91 90 |А 15.9 29 1390 
1 SUN. — 8.31P 1 CBS SN B 205 31 1792 
28UN 830P 1 
STARMAN 10 | 184 92 А ті 15 в 
1 БАТ, 8.00Р 60 ABC A B 85 17 743 
STARMAN 202 ə |A 83 17 7% 
2 SAT. 10.00Р 60 ABC A B 83 17 7% 
STINGRAY 195 95 |А 9.2 20 804 
2 ЕНІ. 8.00Р 60 NBC A B 9.2 20 804 
STINGRAY 198 98 А 118 23 1005 
1 FRI. 10.00Р 60 NBC A B 133 24 1162 
SURVIVAL АПАР, BEAR(S) 202 % А в.з 17 725 
ҒАТ, 800Р 60 CBS DO 
төн AWARDS(S) 208 ө |A 11.9 23 1040 
SUN. 9.00P 157 CBS АС 
20/20 29| 211 212 99 99 |А 13.6 23 1189 
THU. 10.00Р 60 АВС DN в 139 23 1215 
227 23 | 194 95 А 1227 27 1110 
1 SAT. 8.30Р 30 NBC CS B 184 31 1608 
227 1 207 99 А 9,8 23 857 
2 SAT. 8.00Р 30 NBC CS в 98 23 857 
UNSOLVED MYSTERIES(S) 202 9 А 186 31 1626 
1 MON. 10.00P 60 NBC SM 
VALERIE 9 208 o9 |A 15.2 27 1328 
2 MON. 8.30Р 30 NBC CS B 162 26 1416 
MEBSTER 203 95 А ВВ 19 769 
1 FRI. 8.00Р 30 АВС CS B 93 19 813 
НЕВ5ТЕВ 1 207 вә |A 68 16 594 
2 БАТ. 8.00Р 30 АВС CS B 68 16 594 
MEST STTH 26 191 әв өт |А 67 11 586 
TUE. 8.00Р 60 CBS DN в 63 11 551 
МЕ THE PEOPLE то | 198 197 94 94 |A вэ 15 778 
1 ТШЕТН 8.58Р 1 CBS DO B 11 17 90 
2 MTUTH 858P 1 
WHOS THE BOSS? зо | 213 212 99 99 |А 18.2 32 1591 
TUE. 8.00Р 30 ABC CS B 215 33 1879 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


б PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 15[ JUNE 1987 REPORT 
NO. 0! PROGRAM | HOUSEHOLD AUDIENCES PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ‚ы БАП ҚАН. К] СЕЛ Уі | PROGRAM NAME кар бз | COVERAGE 
WK START ge. E АВ. SHARE А WK START A E 
# DAY TIME DUR NET WK 1 МК2|МКІМК2ІҮ| % % (0000) 4 DAY TIME DUR NET WK 1 WK 2 |WK 1 WK 2 
шрын Іш SUNDAY МЕИ5-056000 31|114 14 62 62 |А 33 8 
Ы 3 288 
YOU ARE THE JURY(S) 203 99 А 108 17 %4|| 1 SUN. 11.00Р 15 CBS М в 46 10 402 
1 TUE. 10.00Р 60 NBC РУ 2 SUN. 11.37Р 15 
*LATE FRINGE 
ABC NEWS:NIGHTLINE 138 | 200 199 98 98 |A 7.1 20 621 DAVID ТЕ TERANE АГ "a katanata А т 39 S 
1 MTUWF 11.30P 30 ABC N B 60 17 524 одур. LETTERMAN 1 128 | 204 204 99 99 |А 3.2 20 280 
апо 11.506 3 -ТН 1.004 30 NBC GV B 3.2 20 280 
2 THU. 11.30Р 31 FRIDAY AY NIGHT VIDEOS ao nac рс?° | 191 190 өт өт |А 31 3021 
3.7 18 323 
Ес ЖУЙЕЫ NON, АБ Н 201 98 A А ә 16 255 6 мада ЕДБ E МОНІ 34| 80 80 49 49 А 22 7 192 
АВС NEWS:NIGHTLINE -TUE 199 өт А 68 23 594 158550 жы Ор sii 
1 TUE. 12.00M 30 АВС М B 52 19 454 ||кер ON ошм, блг О |® 155 77 77 |A 25 8 219 
ABC NEWSNIGHTLINE-WED oo y 4 203 98 А 135 4 10 MONDAY” SPORTSNITE а 135 а || їз 9 ie 
Абс мате -FRÍ 197 ӘН ал 2 || С 1212A этн В: 443 2% ЫНЫ 
2 FRI. 12.00М 227 АВС М B 44 22 385 | sATURDAY МЕНТ g) с 24 |157 199 вт 9 |А 72 21 629 
ABC WEEKEND REPORT-SAT, 1. 30 | 126 м2 тз 78 |А 19 6 16 том ә е 821 №8 Yoo | ооо 202 9 99 AO GiS 20 568 
АВС WEEKEND - 2 | 153 153 85 85 |А 2:3 10 201 ер жел 180 маслен аа 
SUN. 11.30Р 15 ABC N B 26 9 227 | ИЕЕКОАҮ DAYTIME 
CBS LATE NIGHT I. в cas p42 | 182 ші вз вә |4 41 16 358 || АВС  AETERSCHOOL SPECIAL(S) өй 19 96 |A 5.1 17 446 
M&W 11.30 с Д 4 
е ол 55 АВС DAYTIME NEWSBRIEF-M-F 157 | 209 210 98 99 |А 7.0 25 612 
ФЕ: 115 66 1 MON, 2.57Р 2 ABC N B 12 25 629 
2 THU. 12.00М 66 1 ДЗ 2; ЗАР A 
6 NIGHT Ш 158 | 177 175 87 86 |А 2.5 14 219 
со AA ТЕМЕНП ове FF в 31 18 271 с WORLD NEWS- МОЯМ-615А 159 | 141 141 84 84 |А 1.4 15 122 
N КҮ. M-F 6.15А 15 ABC N B 13 B 114 
у, А 40 ABC WORLD NEWS-MORN-645A 158 | 185 186 95 s jA 23 ш 29 
8 Ў B 3 19 
ЫШ“ 2220 5% AL MY сиңа 214 214 99 9 |A 7.2 25 629 
ОТЫ. ОЗА 47 I M-TH 60 ABC DD B 69 23 603 
2 WED. 12:36A 47 LRI Тор 4 
2 THU. 12064 42 ame б ЧОР ер 
2 FRI. 12.30А 43 э 
AMERICAN TREASURY |196 1% 92 92 |А 4.4 15 385 
сво NEWS МОНТЫАТСН one | 49 45 49 а А 10 0 ЭТ ТЕР Ба) ров 82 ы ж 12 52 
THE DDA 75 ANOTHER WORLD 156 | 203 203 99 99 |А 4.9 18 428 
cs Niis МЕНТИАТОН-2 163| 68 68 65 65 |A 1.4 16 122 КЕЕ” ЖР 50 МС DD Вв 59 17 437 
1 1 БШ g. 30А 30 CBS N B 14 17 1221145 ТЕ WORLD TURNS 48 | 203 207 98 99 |А 6.0 22 524 
Š NI Heg “a Еч s M-F 2.00P 60 CBS DD ВЕ 6.3 23 551 
BEFORE HOURS 139 138 86 85 |А 5 6 44 
CBS NEWS NIGHTWATCH-3 164| 99 98 80 80 |A 1.2 20 105 M-F 6.15А 15 МСМ В 5 6 4 
M-THSU 3.00А 180 CBS М B 12 21 105]||BoLD AND ТЕ BEAUTIFUL 49|197 198 94 94 |А 51 18 44 


11 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


ж” 


12 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1987 REPORT 
NO. ОЕ. | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM 
PROGRAM NAME H БЕРЕН; вн» | CO ERA: HOUSEHOLD AUDIENCES 
N КО m PROGRAM NAME s 
WK START E| AUD. SHARE AUD.|| WK START 
Кору INE our мет Еикімкінкінк2 Y| % 5 Е одоо) # олу TIME our мет нкт мкг Мк wk 2 
WEEKDAY DAYTIME CONTD 
BOLD AND THE BEAU-CONTD 2 TUeTH 3.42P 1 
ON =» б за зе ТЫ] 
ж “ = 95 
а 1156р 4 ONE LIFE то LINE 155 |212 212 99 99 |А Т. 
2 М-Р 1:30Р 30 M-F 2.00Р 60 АВС 00 2012000 
CÓ MORNING NEWS- 6:30AM 200 |146 146 86 ве |A 16 16 140 
кте Еа “р, ЖаН ТЕРА юн зов s 
CBS MORNING NEWS- 7:004М 99 |201 201 98 98 |А 2.6 15 227 | | РЕКЕ IS RIGHT 2 159 |207 208 99 98 |А 65 28 568 
М-Р. 7.00А 30 CBS N B 27 14 236 || M-F 11.30А 30 CBS АР B 75 31 656 
85 SOHOOLBREAK SPECIAL S(S) 169 9 |A 48 14 420 ` 
. д 6 
CLASSIC CONCENTRATION 2з | 144 144 75 77 |A 3.1 14 271 || 5АЕ OF THE CENTURY 102 |166 166 85 з |A 34 15 297 
ME O 90 30 Nec Qs B 28 13 245|| 1м _ 10.00А 30 МӘС (6 B 35 15 306 
DAYS OF OUR LIVES 158 | 209 210 99 99 |А 6.3 22 551|| 2 МИТНЕ 10.00A 30 
M-F 1.002 60 NBC DD 8 69 23 63|| 2 TUE. 10-04 1 
засы e та М оз Ë ГГ мејит 
\ 201 197 98 98 |А 4з 15 316 
GENERAL HOSPITAL 153 | 211 211 99 ө |A 77 27 673 3.00P 60 NBC DD B 43 14 376 
МЕ 3.00P 60 ABC DD B 82 27 TN зле зі зод зо мв 25 |297 197 97 97 А 44 19 3% 
GOOD MORNING, АМЕВІСА-730 157 | 210 210 99 99 |А 4.0 21 350 ; E 
SUPER PASSWORD 155 |157 158 75 75 |A 3.2 13 280 
M-F 7.30А 30 ABC N B 44 21 385 | МЕ. 12.004 30 NBC 06 B 36 14 315 
боо MORNING; ANERICA-630 1158 | 208 208 99 99 jA 40 19 3% TODAY SHON-T-30AM 159| 205 205 99 99 |А 4:9 26 428 
M-F 8.30А 30 ABC N в 45 20 393|| M-F 730А 30 NBC N В 52 25 454 
GUIDING LIGHT, 159 | 208 208 99 99 |А 5.7 20 498 || TODAY SHOW-8.30AM 159 | 205 205 99 99 |А ат 22 41 
a кені АРЕ Е 
LOVING Қ вс 01971278 181 ее fA зә 5 34 M-F  10.00А 30 CBS ОР B 37 16 323 
ыы а ады 3-8 ГІЗІ; 107 | 147 146 16 76 |А 2.3 10 201 
MORNING PROGRAM 99 | 201 201 ов әв |А 2.4 12 20|) M-F 11.30А 30 ABC CS B 22 9 192 
M-F, 7.30А 90 CBS N B 26 12 227 | | ИНЕ OF FORTUNE 155 | 210 210 99 99 |А 56 24 489 
WA PLAYOFF ечди 208 99 A 80 22 6991] Мғ 11.00А 30 NBC QG в 61 26 533 
1 MON. 3.00Р 155 СВБ SE WHO'S THE BOSS? M-F 5 158 ва |A 3.3 15 288 
NBC NENS АТ SUNRISE 160 | 194 194 98 әв |A 2.0 20 115|| 2 М-Р. 11.00А 30 ABC CS в 33 15 288 
M-F 6.004 30 NBC N B 23 19 201 || WORDPLAY 10в | 145 145 76 76 |А 29 1 253 
NBC АЕБ DIGEST-DAYTIME — 96191 190 95 95 |А 41 15 Эё] М 12.30Р 30 NBc QS в 34 12 297 
МАҒ 2.57Р 1 МСН н 376 | | yoUNG AND THE ВЕБТІЕЅБ | 160 | 209 209 99 99 |А 7.5 29 656 
NEW CARD SHARKS свв 58| 189 170 80 82 |А seo м ожо Mro зз 60 све 00 B 79 29 690 
MF „30А 30 CBS ОР 3: 
NEWSBREAK-11.57 10 | 177 181 84 66 |А 5:4 23 472| “ЕЕКЕМ) АҮТІМЕ s ii 85 A 25 % 219 
юс ALETAS 2н в 63 % ssi Асан алі, сүй B 36 12 315 
чана |a s s| т моні ga ОШ S| aamecsmaspa | шо orfa га n оов 
ifar." Зар 1 ABC WIDE WORLD; SPORTS SAT 20 | 208 99 A 30 8 262 
ШЕ SAE т 1 SAT. 4.30Р 90 ABC SA B 56 14 489 


13 KEY: A=CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


14 PROGRAM ШҮЛЕН ESTIMATES (ALPHABETIC) 1ST шаны 1987 REPORT 


PROGRAM | HOUSEHOLD AUDIENCES NO. ОҒ | PROGR; HOUSEHOLD AUDIENCES 
PROGRAM NAME КҮЛЕ) тп fs УАДЕ PROGRAM МАМЕ 4, STATIONS | COVI А г - m 
; AVG. 
WK START E мк START E| AUD. SHARE A 
K олу SAME our ner акт wk 2 wk 1 wk 2 орау MME our ner икт wk 2 wi wk2 Y| < 9% (000 
WEEKEND DAYTIME CONT'D 
IT'S PUNKY BREWSTER 185 176 94 91 |A т 18 ап 
ABC HIDE WORLD-SPTS_SPEC(S) 201 әт |A 32 12 280 АКТ ВЕНА BOA B 56 19 489 
2 БАТ. 3.009 90 ABC 5А, KEMPER OPEN-SAT.(S) 198 әв |A 27 в 2% 
ALL WEN EWOKS жо ит өз тт |A 3.0 12 262|| 2 SAT. 4.00Р 120 CBS SE 
жы зод зо ABC CA B 39 13 341 
KEMPER OPEN-SUN.(S) 204 әв |А 65 19 568 
ALVIN AND THE CHIPMUNKS | 29 |203 202 99 99 |А 5.6 22 489 || 2 SUN. 3.33Р 186 CBS SE 
SAT, _10.30А 30 NBC СА B ет 23 586 || қо VIDEO 28 | 142 72 A 26 10 227 
BELMONT STAKES(S) 213 9 |A 89 26 778 || 1 SAT. 12.30Р 30 NBC СА B 32 1 280 
2 БАТ. 4.30Р 91 АВС SE 
KISSYFUR 202 201 98 98 |А 3.0 21 262 
BERENSTAIN BEARS за | 193 196 96 96 |A 24 17 20 ЕТЕ ГЫ 8 36 22 315 
8.00А 30 CBS СА B 25 13 219 | LAZER ТАСАСИКМҮ 31 |169 89 A 33 13 28 
BUGS Даму е METY SHOHO 33 | 20а 167 % ві јл 38 15 332 |1 T SAT. 12.004 30 МӘС СА в 46 16 402 
SAT. 11.00А 30 ABC СА B 48 16 420 
MCDONALD'S LPGA TOURN-SAT(S) 181 вә |a 19 в 16 
BUSINESS WORLD 2 | 123 138 12179 |А 16 6 140|| 2 SAT.  1.00P 120 ABC SE 
SUN. 12.30Р 30 ABC N B 16 5 1lQ]||MCpONALDS LPGA TOURN-SUN( 190 95 (А 1504013 
CARE ВЕАВ FAMILY за | 207 207 99 ө9 |А 24 13 210|| 2SUN. — 3.00P 120 ABC SE 
SAT. 8.30А 30 АВС СА в 34 17 297 
MEET THE PRESS 130 82 A 20 т 15 
CBS SPORTS SAT SPEC ED.(S) 172 91 a 2i аш || ЕЕ So ome. в 27 9 2% 
1 SAT. 1.00Р 60 CBS SE MEMORIAL GOLF ТОЯК, АТ) 194 96 А %4 13. 297 
CBS STORYBREAK 22|162 187 76 93 |A 28 11 245 SAT. 2.00Р 90 CBS SE 
SAT. 11.30А 30 CBS CL в за 12 297 || MEMORIAL GOLF ADS 187 95 A 443 13 376 
AND PRIX(S 155 81 A 29 8 253 Чит заве 207 206 99 99 |А 47 21 ап 
CHRYSLER PRES. GRAND PRIX(S) w КЛ. Б ад, Res al А б 6 24 
вт à 
еке ЖЫ ШЕМ 30 cBs ы сары 8 29 10 253 tea roas GAYE XS). as sE 208 зә |A 11.8 36 1031 
PENTONE KIDS 1 34 | 207 208 99 99 |A 33 15 288 NBA Өт GAME-SAT.(S) 207 99 A 13.6 39 1189 
9.00А 30 ABC СА ЖИ ЕСЕГЕ 3.30P 170 CBS SE 
9 қ 
пар Тә к» „әй Г B 47-18 а || мс we LEAGUE PRE GAYE 7|202 195 99 97 A 4l B эю 
FOOFUR 27|198 в әв 94 |A 5.9 20 437 || әс MAJOR LEAGUE BASEBALL 2 8|204 195 ә 9т |А 50 15 437 
SAT. 00А 30 NBC СА B 58 20 507 3.17P 177 КЕС SE в 58 19 507 
FRENCH OPEN 2005-99) 196 Ға 35 14 3%|| 2А. 317P 196 
2 БАТ. 12.00Н 180 МВС 5Е ш ме || OE JO SRON О-ВА с 434198 197 эт өт јд ат 25 а 
TENNIS-SU(S 194 эт |А 2.8 SAT. 58A 2 NBC қ 
FRENCH ОРЕН ТЕЗ 5с SE one TO бон Diosa 34| ооа 205 99 99 |А 5.3 22 463 
FRENCH OPEN TENNIS-SUN(S) 148 84 A 4 8 210 SAT. 10.28А 2 NBC CN B 6.4 23 559 
1 SON.. 2.30P 120 NBC SE үз zgr || ONE JO GROW сиза o 21 | 184 пе o oija аз 17 зе 
0 әт | пто 193 79 9а |A 34 13 SAT, ОВА 2 NBC СМ қ 
GALAXY HIGH SAAL ч СБ СА B 43 15 376 реє MEES PLAYHOUSE 208 199 99 95 |А 5:3 22 463 
омй л 34 | 199 198 98 98 А 42 23 a SAT. 0.00А 30 CBS M B 5.8 20 507 
ана Š N 6 131 Шы” ӘНЕ с кайни саг OE |: 33 % s 
20 | 169 132 86 72 |A 1.5 0.30А 30 АВС қ 
А Он, aop зо ABC N B 19 7 16 вд "бета за | 203 206 97 әв |А 3:8 16 332 
TERNATIONAL ВАСЕ-СНАМР(5) 186 94 [А 2.2 6 192 .00А 30 АВС СА в 4.9 17 428 
95.008. 60 АВС SE 
15 KEY: A=CURRENT REPORT 8 —SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


б 
Ч PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST JUNE 1987 REPORT 
NO JF | PROGRAM | HOUSEHOLD AUDIENCES NO, OF | PROGRAM | HOUSEHOLD AUDIENCES 
MOSA NANE Mhn STATANS | COVERAGE = тч PR06RAN мане 2145 STATIONS | COVERAGE 
Мк START E| AUD. SHARE АШ | WK START 
# DAY TIME оик мет икт wk 2|WK 1 wk 2| Y % (000) # pay TIME DUR NET ПР кі wk 2|wk 1 wk 2 
МЕЕКЕМО DAYTIME CONTD 
ROCK N WRESTLING-1 139 133 69 70 |А КЕ 8 184 
SAT. 12.00N 30 CBS ө в 2.7 9 23 
ROCK М WRESTLING-2 29 |141 136 69 72 |А 2.3 9 201 
SAT. 12.30P 30 CBS CA B 2.8 9 245 
SMURFS [ 34 | 206 205 99 99 |А 5.2 24 454 
SAT. 9.00А 30 NBC CA B 5.4 23 472 
Өліге д) 34 | 206 206 99 99 |А 5,3 23 463 
9.30А 30 NBC СА в 6.0 23 524 
SMURFS Ш 34 | 206 205 99 99 |А 5.5 23 481 
SAT. 10.00А 30 NBC СА в 6.7 24 586 
SPORT: D 13 177 88 |А 5.7 17 498 
2 SUN. 4.30Р 98 МВС ЅА в 49 13 428 
SpoR SID SPCL, ЕРІ EDITIONS): 147 81 A 3.2 9 280 
SUNDAY "MORNING. 165 175 94 96 |A 4.2 19 367 
SUN. 9.00A 90 CBS м? в 45 19 393 
ТЕН MOLE 34 | 203 193 99 91 |А 5.0 20 437 
10.30А 30 CBS СА B 5.4 19 472 
тий Мека DAVID BRINKLEY 29 | 160 195 86 98 |А 34 13 297 
SUN. 11.30А 60 АВС М B 4.1 13 358 
АЛЕ МҮ TRUE COLORS (S) 158 76 А 1.9 8 166 
1 SAT. 1.00Р 30 АВС шт 
WILDFIRE 197 198 96 97 |A 2.9 16 253 
SA 8.30A 30 CBS а” в 24 15 271 
WUZZLES 33 | 201 203 98 98 |A 1.7 12 149 
SAT 8.00A 30 ABC CA B 2.3 14 201 


17 


KEY: A =CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


м Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. MAY 25, 1987 


TOTAL AUDIENCE { 11,360 15,560 
(Households (000) & %) 1 17.8 


MACGYVER ——ə>+ — + ABC NONDAY NIGHT NOVIE 


ABC TV a eis 


AVERAGE AUDIENCE { 8,390 9,700 
(Households (000) & %) 9.6 923% 10,08 11% 11.0” 11.1* 1225 11:25 
ү ДА AUDIENCE % 16 1627 16:3 18 5 270% 18 * 192% 
fa % 9.9 10.0 10.9 11.2 4 š А 4 
TOTAL AUDIENCE í 13,460 12,850 12,850 5; 20 12,940 
Е (Households (000) & %) 15.4 14.7 14.7 14.8 
KATE & ALLIE MY SISTER SAN NEWHART тт WOMEN CAGNEY & LACEY ----- 
Ë CBS TV (в) (RXSUS-sD) (в) (яХ(50) 
AVERAGE AUDIENCE { 11,450 10,930 11,190 11,710 10,050 
К (Households (000) & %) 13.1 12.5 12.8 13.4 11.5 11:29” 11.8“ 
SHARE ОҒ AUDIENCE % 22 20 20 21 19 18 * 20 * 
AVG. AUD. BY ⁄ HR. % 124: iso 12.2 127! ӘБИ зо. 12:8 1392 іо 115 120-215 
1 TOTAL AUDIENCE 26,570 21,330 
(Households (000) & %) ( 30.4 24.4 
тақа дын 
AVERAGE AUDIENCE í 15,730 
(Households (000) & %) 18.0 16.0“ 18.8* 18.5* 18Л" 18.6 18.7* 18.4% 
SHARE ОҒ AUDIENCE % 29 эу, 30 * 29% 29% 31 39% 917% 
AVG. AUD. BY и HR. % 15.6 16.5 18.3 19.4 18.6 18.4 18.6 18.9 18.6 18.9 18.6 18.1 
TOTAL AUDIENCE 00 
aois 00 ж) Ü 1821 
— ABC WONDAY NIGHT BASEBALL 
ABC TV ENA E me? 
rL TI ЕЙТ TELECABTN SON ор) 
AVERAGE AUDIENCE f 5835 
(Households (000) & %) 8.4 7.1” 7.7* 7.6* 8.6* 9.9* 9.6* 
SHARE ОҒ AUDIENCE % 15 м, ж М ж 13% 14 * 17% 17 * 
W av. АШ. BY % HR. % 1,4 те re 18 18 86 868 89. 99 98.94 
ж —————©=———ш 7 U. Yl ll ll, 
TOTAL AUDIENCE í 14,330 12,760 14,950 m R 16,170 
E (Households (000) & %) 16.4 14.6 17.1 18.5 
Ту KATE & ALLIE MY SISTER SAN NEWHART кшк кнн паа рари S LACEY ---- 
E CBS (RXsO) (а) (в)(50: 
AVERAGE AUDIENCE 12,150 11,010 12,940 13,020 11,450 
K (Households (000) & %) ( 13.9 12.6 14.8 14.9 13.1 13,2% 13.07 
SHARE OF AUDIENCE % 26 22 25 25 23 23 24 
AVG. AUD. BY М HR. % 13:67 214,21 112057 12.7 1425: 15-1 14:87 |151 1329) (19:22 512297 1322 
-————-—————— ——————-————— 
2 TOTAL AUDIENCE í 14,330 15,820 22,290 
(Households (000) & %) 16.4 18.1 2555 
ALF VALERIE e NBC MONDAY NIGHT ЮУІЕ5 ----------- 
NBC TV (я) (в) THE LONG НОТ SUMER, PART 1 
IENCE 12,060 13,280 13,280 
бо) т { 13.8 1572 1920” 14795 14,9% 1824 25:5% 
SHARE ОҒ AUDIENCE % 25 27 26 2-4 257% 26 * 28 
Жү AUD. BY у HR. % 12.8 14.8 14.8 15.6 Azo 15-1 14.8 15.0 45:27 1595 1556 (16:4 


“. Ы EVEMON. JUNE 1, 1987 


к Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.TUE. MAY 26, 1987 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 19,750 20,190 21,590 
(Households (000) & %) 22.6 23.1 24.7 
WHO'S THE BOSS? GROWING PAINS 


АВС ТУ ü an 
AVERAGE AUDIENCE { 16,610 18,090 12,850 
(Households (000) & %) 19.0 20.7 14.7 15.8% 14,4% 14,6% 14,0% 
SHARE OF AUDIENCE % 33 34 8 25% 22 * 23 * 23 * 
W AM. AUD. BY ú HR. % 17.6 20.3 20.7 20.6 16.2 15.3 14.4 14.3 14.7 14.4 14.6 13.5 
TOTAL AUDIENCE { 10,050 25,080 
E Households (000) & %) 11.5 28.7 
т--------- БТ 5718 ------- 
Е CBS ТУ ү 
AVERAGE AUDIENCE f 6,030 13,550 
K (Households (000) & %) 6.9 7-2% 6.5 15,6 !12.0% 14.4% 16.7% 18.6* 
SHARE ОҒ AUDIENCE % 12 12 * 1177 24 49% 227% 26 * 30 * 
AVG. AUD. BY М HR. % 8.0 6.5 6.4 6.6 11.9 12.8 13.5 15.4 1679. 16.5 17.3 19.8 
1 TOTAL AUDENGE 21,760 12,940 
жал (000) Ë %) Ñ 24.9 14.8 
NBC TV = a 
0 (R) 
AVERAGE AUDIENCE f 12,760 9,440 
(Households (000) 8 %) 14.6 12.9% 14,2% 15.6% 15:7%.-10,8 = 10:9% 10.7% 
SHARE ОР AUDIENCE % 231 22 = 23 * 24 * 24% 017 ат 17 * 
AVG. AUD. BY ⁄ HR. % 12.8 13.0 13.8 14.7 15.4 15.9 16.2 15.2 11.3 10.6 10.6 10.8 
TOTAL AUDIENCE 
(йш ее Ñ эе rs: 192150 + 


WHO'S THE BOSS? GROWING PAINS —— MOONLIGHTING 
(R) 


ABC TV (R) (RXSD) 


AVERAGE AUDIENCE f 15,120 16,080 14,250 
18.4 


<-----5РЕН5ЕН: FOR НІВЕ —— 
(R) 


(Households (000) & %) к = * * 
SHARE OF AUDIENCE % {5 ар 1543: 2650. ЖШ оче 157 
W Ас. AUD. BY% HR. % 1672 |464 18:3. 18.5 НӘШ 163 168 лем 120! 122 ттт 117 
TOTAL AUDIENCE | f 9,880 23,860 
Е (Househoids (00) & %) 11.3 27.3 
--- WEST 57TH A 
є CBS TV ы 
AVERAGE AUDIENCE 5,590 12,060 
K n о КЕ: ч 
AVG. AUD. BY НЕ, % ТА 6з |59 68 102 130 1692 МЛ. 141 1425 154 15:7 
2 TOTAL AUDIENCE { 15,560 20,890 
(Households (000) & %) 17.8 33.9 


#ATLOCK ------------ШУ/Е OF THE WEEK-TUESDAY ---------- 


N B 6 Ту а) THE LONG HOT SUMMER, PART 2 


AVERAGE AUDIENCE 12,320 12,940 
(Households (000) & %) 14.1 ' 12295 15,2% 14.8 13.3" 14.0* 15.7% 16.2% 
SHARE ОҒ AUDIENCE % 25 2305 267% 25 ран 29 > 26 * Ж 
AVG. AUD. BY ⁄ HR. % 12.2 13.6 14.9 15.5 13,9: 39.0 196 14.4 15.7 15.7 16.3 16.0 
ТУ HOUSEHOLDS USING TV МК. 1 53.4 | 55.8 57.6 | 58.9 | 60.7 | 62.0 63.4 | 64.9 | 65.8 | 65.6 63 63 62 60.8 
(See Def. 1) WK. 2 50.8 | 52.7 54 56 57. 59. 60.0 | 62.2 | 62.6 | 63.0 60 59 58 56. 
U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


А-5 ЕМЕ.ТЏЕ. JUNE 2, 1987 


At 


= = m m ж 


ә >x m m = 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


A-7 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. MAY 27, 1987 


15 30 45 8:00 8:15 8:30 8:45 


TOTAL AUDIENCE { 12,590 39: 110 19,490 
(Households (000) & Ж) 14.4 22.3 
ГАТА Е ы THE — та таны 
(60 
АВС ТҮ (а) ШУ 
AVERAGE AUDIENCE 10,310 11,360 12,240 
(Households (000) & %) 11.8 13.0 14.0 12.9* 14.1* 14.4% 14.5% 
SHARE ОҒ AUDIENCE % 22 23 23 22:% 23°* 24 * 25% 
13 2.6 13.2. 14,0. 14.3 14.4 14.5 14,3 14.7 
TOTAL AUDIENCE í 13,720 14,680 15,120 
(Households (000) 8 %) 15.7 16.8 17.3 
CBS TV — — MIKE HAMMER --- e AGNON, Р. 1. — — EALER —— 
(В)(5й5-50) Ө 
AVERAGE AUDIENCE { 9,610 11,010 11,710 
(Households (000) & %) 11.0 10.4% ылы ИЕ 45 13.7% |13,4 13.6% 122% 
SHARE ОҒ AUDIENCE % 20 19. 20 * 21 19 * 221% 23 23 * 23% 
AVG. AUD. BY у, НВ. % 10 i ñ 1. 11.9 13.4 š З А 129.5 1259 
TOTAL AUDIENCE í 14,420 13, 1280 13,110 14,250 
(Households (000) 8 %) 16.5 15.0 16.3 
T DISNEY'S SPORT GOOFY “ow (лт EASY STREET | — ST. ELSEWHERE — 
NBC TV j: 
AVERAGE AUDIENCE í 9,440 11,970 11,010 11,190 
(Households (000) & %) 10.8 10,9% 10,7% 13.7 12.6 12,48 12.9“ 12.7 
SHARE OF AUDIENCE % 19 ZON 492% 23 21 22 2127 22 
AVG. AUD. BY и HR. % 10.8 110 10.6 10.8 13.3 14.2 12.4 12.8 12:9-: 1229. Лост 32.7 
шы» Í ДЕ ЖӘ үн 
PERFECT HEAD oF THES <—— may ----- <-ЮТЕ -- 
ABC TV SIEN ШЫ (RX50) (а) 
кшм уо, Á 11,890 12,320 11,540 6,730 
SHARE OF AUDIENCE 13.6 14.1 13.2 125% iais "шт 770% T Sw 
AVG. AUD. BY % HR. Н 26 26 23 221% 22% 14 14 * 4» 
Шы ыы ды 120-143 ЕЛ 146-121 126. 140. 1421 j- EE E A 7142. 2123 
АИИ { ҢЫ 15218 жеш 
1, HANNER - —— САМЕ —Ñ— oP "анша 
CBS Ту (я7(546-60) (AX50) 
(а uywas í 8,300 7,780 
louseholds 9. 8.9* 10.1* 8.9 8.4* 9.3* ұл 40% 
SHARE OF AUDIENCE % 18 17 * ja 15 1515 16 * 1212 ЕТІН EE 
AVG. AUD. BY М HR. % 8.9 8.9 9.7 10.4 8.5 8.4 9.1 9.4 13.2 13.6 13.1 12.8 
TOTAL AUDIENCE { 12,850 15,820 
(Households (000) & %) 14.7 18.1 


ж------ HIGHWAY TO HEAVEN — NIGHT COURT 
(A) (R) 


AVERAGE AUDIENCE 9,350 13,280 11,010 13,720 

(Households (000) & %) { 10.7 10.4% 1507 15.2 12.6 IS 15,5% 15.9" 
SHARE ОР AUDIENCE % 20 ро х 0909 27 22 28 27 * 30 * 
AVG. AUD. BY ⁄4 HR. % 10:4 19.5 108 11.2 4455 16:8 1258 1233 155 15:97 152771 2652 


(See Def. 1) 
U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


EVE.WED. JUNE 3, 1987 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.THU. MAY 28, 1987 


A-8 
TIME 7407715 730 745 800 8:15 8:0 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE f 7,250 11,800 19,050 
(Households (000) & %) 8.3 21.8 
ABC TV <——nP U WORO — <— M 4 ШИКЕ ----- -------10/70----- 
(RXSD) 
AVERAGE AUDIENCE f 4,890 7,690 13,110 
(Households (000) & %) 5.6 5. 5.8” 8.8 7,4% 10.2 150 14.8* 15,2% 
SHARE OF AUDIENCE % 10 10% 10% 15 12% і% 25 025% 26 * 
М sor 60 56 (68 81 9 10.06 14:9 14.17 15.4. 15.1 
TOTAL AUDIENCE, { 10,930 25,350 
E (Households (000) & %) 12 29.0 
кюнюн, ал i KING --- NBA PLAYOFF GASE THUR 
E CBS TV Boston, ув ОЕТ 
AVERAGE AUDIENCE 7,780 12,500 
K (Households (000) š %) 8.9 8.5* 9,3% 14.3 11,5% 13.4* 14.2* 15.4% 
SHARE ОҒ AUDIENCE % TARS ize 220 20% 22 * 23 * 25 > 
AVG. AUD. BY М HR. % 8.5 8.6 8.9 9.6 11.5 11.5 13.0 1979 15.0 13.5 15.3 15.5 
1 тота AUDIENCE { 22,990 22,810 21,850 17,650 17,570 
(Households (000) & %) 26.3 25.0 20.2 20.1 
BILL ср SHOW hany ШЕ CHEERS DAYS & NIGHTS-  ——..A. LW — ə—_— 
N BC TV (a) BOLLY 0000 (R) 
AVERAGE AUDIENCE 19,750 20,100 18,620 14,510 12,760 
(Households (000) & %) 22.6 23.0 21.3 16.6 14.6 14.5% м.” 
SHARE ОР AUDIENCE % 43 31 36 27 25 24% 25 * 
AVG. AUD. BY А HR. % 213 24.0 22.6 23.3 20.8 21.8 17.6 156 141 14.9 14.6 14.8 
TOTAL AUDIENCE 
қ ә 8,220 9,790 17,130 
пиши 000) 1 "9:4 11.2 19.6 
АВС TV OUR WORLD < HEART ОҒ THE CITY ---> ——Ə—ə% 20/20 — n 
(A) (RXS0) 
AVERAGE AUDIENCE { 
(Households (000) & Н 10,580 
SHARE OF AUDIENCE % 6,4% 7.9* 121 12,3% 12.0% 
W лс. AUD. BY % HR. % 11 Jes 7121 21% 21% 
| | | 63 Ta 7.49 19.2 124 12:2 11.8 
Е ШІ преке { 1 1 г аба 
ousehoids (000) & %) р 
<— SCARECROW š MRS. KING — 
E CBS TV (90060) 
AVERAGE AUDIENCE 6,990 12,760 
(Households (000) & %) 8. гү ж 14 
K SHARE OF AUDIENCE % от Их нерге | 15252 149% 18" 
2 AVG. AUD. BY У HR. % 75 7,4 680 92 12.4 140 15.3 162 14.7 15.0 15.7 15.7 
TOTAL AUDIENCE 27,010 24,650 20,360 17 
(Households (000) & %) { 30.9 28.2 23.3 өл 18,159 
BILL COSBY SHOW FAMILY TIES CHEERS DAYS & NIGHTS- А. 
NBC TV (ау (ау (а) ШҮК UT Т а оо.” 
AVERAGE AUDIENCE 22,990 21,780 17,310 14,330 13,280 
(Households (000) & %) 26.3 BA 16.4 15.2 14.7" 15,7% 
SHARE OF AUDIENCE % 47 28 277 25 * 28 * 
AVG. AUD. BY И HR. % 45 о 50 208 201 19.5 14 за 146 148 157 157 
ту HOUSEHOLDS USING IV WK. 1 


(See Def. 1) WK. 2 
0.5. TV Households: 87,400,000 For explanation of symbols, 566 page А. 


EVE.THU. JUNE 4, 1987 


~io Nieisen NATIONAL TV AUDIENCE Баи ЕМЕ. ЕКІ. MAY 29, 127 


7:00 7:15 7:30 


TOTAL AUDIENCE í 9,350 9,960 13,460 
(Housshoids (000) 8%) 10.7 11.4 15.4 
WEBSTER  ШЯ, BELVEDERE ASERICAR ТЇЇ TNSTITUTE 
ABC TV (а) (ау50) SALUTE ТО BARBARA STANWYCK 
AVERAGE AUDIENCE f 7,690 8,480. 9,530 
(Households (000) & %) 8.8 9.7 10.9 10.9% 11.0* 
SHARE OF AUDIENCE % 19 19 21 21% 21* 
W ave AUD. BY ⁄ HR. А |52 5 Р ; 
TOTAL AUDIENCE 11,100 8,300 
E Households (000) & %) n 12. '9.5 š 
CBS TV (SURVIVAL мате. BEAR |-. ----ію лғ) —— C — 
Е ñ й (а)(80) 
AVERAGE AUDIENCE f 7,250 5,420 6,820 
K CHousohalds (000) 8%) 6.3 8.0% 8.6* 6.2 5,9% 6.58 7.8 7.6 7.9* 
SHARE OF AUDIENCE % i ne ме 12-11% 11% 16 15% 16 * 
AVG. AUD. BY М НЁ._% Т8 19:6 65 Ваи 55 609 ва 8.6: бтв 17.67 a 180 
1 Тота. AUDIENCE { 13,202 16,080 13,810 
15.8 


(Households (000) & %) 
[тшер тя any }— — тс ------<5гішһмү — 
NBC TV сю 


AVERAGE AUDIENCE 10,230 11,620 10,050 

(Households (000) & %) RAE 12.34 13,3 13.0* 13.5% 11,5 11.6% 11,45 
SHARE OF AUDIENCE Ж 22 24% 24* 26 25% 26% 93 29% 23 * 
AVG. AUD. BY a НЯ. % 108 1,3 121 125 12.8 192 13.5 13.5 119 1.4 пт ишп 
TOTAL AUDIENCE 

(Households (000) & %) ( е 8,650 11600 


АВО Ту КЕ HANMER m 5 уе OR АВО FRIDAY NIGHT MOVIE --------- 
(A) (RX80) М 


AVERAGE AUDIENCE { 6,990 ым 5,860 
Т 


(Households (000) & %) 
SHARE ОР AUDIENCE % 5:2 B ДЕ аа e na 
W AVG. AUD. BY ú HR. % 59 191 83 91 PEA 65. 58 88/89 74 
E осты (уін Í 53% 89% 81% Ку: 

ouseholds 2. . . 

ЫН? BUNNY М: S BUNNY eaaa DALLAS —— — a СОРУ --- 

E CBS TV ойт STERY SPEC. (аХ60) 

AVERAGE AUDIENCE ( 6,820 7,340 6,120 6,47 

(Households (000) & %) 7.8 84 7.0 6. та 7,4-7,5 Ы 

K (SHARE OF AUDIENCE % 17 18 14 14 * аж 15 4% 15% 
2 AVG. AUD. BY М HR. % ІНЕ вв та еа З (те ra 


TOTAL AUDIENCE 11,360 17,130 ñ 
(Households (000) & %) 


NBC TV 


© 
ә 
ma 
D 
о 
ә 
9 
r": 
Фо 
жері 
оо 


AVERAGE AUDIENCE { 8,040 12,320 

(Households (000) & %) 9,2 8.6* 9.77 14.1 13.2% 315.18 713,6 19:75 13.1% 
SHARE ОР AUDIENCE % 20; 197% 20 * 28 er" 29 = 26 26 * 26 * 
AVG. AUD. BY № HR. % 8.7 9,6 9.8 12.8 13.5 14.6 15.5 14.3 13.0 12.7 13.4 


44.1 47.8 
HHE 45.0 45.9 


or explanation of s) TOE: 


Ааа EVE FRI. JUNE 5, 1987 


At Ме/ѕеп NATIONAL ТУ AUDIENCE ESTIMATES EVE.SAT. МАҮ 30, 1987 
740-705 700 745 800 8:15 8:30 8:45 940 915 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 8,830 5 919 ША 
(Households (000) & %) 10.1 


а АМАМ —— — —— — нен FOR HIRE —— 
(а) 


АВС TV ‹а)(вр) (RXsD) 


AVERAGE AUDIENCE 6,210 6,120 1,520 
(Households (000) & %) 7.1 6. т.2* 17.40 6,5% 7.5* 68.6 в. в.9* 
W SHARE OF AUDIENCE Ж 15 15 * із 14 13% TW ЕТЕР 
Е TOTAL AUDIENCE ( 9,260 17,130 
(Households (000) & %) .6 r 
------олле----- — CBS SATURDAY MOVIE 
(в)(50) THE TEAN, 0 ES 
E CBS TV Ше ш 
AVERAGE мінсе 6,290 9,180 
К бошан (000) £ 7.2 6.9% |.54 10.5 7. 9.9* 11.1% 11.7 
SHARE 0F дн: % 16 15 * 1% 21 16% 19 * 22 * 23 * 
S 75 75 8.0 1023 10.9 11.22 11.9 11.5 
1 М, МЕНЕЕ. { 1250 мы 15, 1520 13; 920 12160 
sohoids . . . 
те + FACTS OF LIFE т siepe ынын к —— 
NBC TV R) (R) (R) (R) 
AVERAGE AUDIENCE 10,660 11,100 13,460 11,270 9,880 
(Hossoholds (000) & %) { 12.2 12.7 15.4 12.9 11.3 11.2* ТҰСЫ 
SHARE ОҒ AUDIENCE % 27 27 зі 25 20. 22 w 22 * 
AVG. AUD. BY % HR. % па юә Ша оз МФ пей із? 26 Ил ыз и ILa 
ыймын % ° т,то 7.600 6,0% 6,730 9,960 
ү ; Т.П 11.4 
WEBSTER оков GUNG HO DADS ac SA IIe 
ABC TV (я) (ө @ а) 
а де ТИШЕ 5,940 6,380 4,980 5,590 7,250 
уро 6.8 7.3 5.7 6.4 8.3 8В.1* 8.5* 
SHARE ОҒ AUDIENCE % 15 ie 32 4) ее E 
W Аус. AUD. BY ú HR. х с ее ио то рове во вое ве 5 
TOTAL AUDIENCE 0 16,520 
E (Households (000) & %) 18.9 
------------с5Этюю:----:---------- 
Е CBS TV MASTER OF THE GAYE, PART 1 
аум AUDIENCE 7,080 
Jouseholds + 2142 4% .6* 40% 
К SHARE OF AUDIENCE % бы м 1 ia 2975 15; 
AVG. AUD. BY % HR. % 66 ӨЗ ав 7! |75 (80 |5) ас 8 3022 105 
2 “ТОТА AUDIENGE I 10,580 12,240 17,040 15,210 16,340 
(Households (000) & Ж) 12.1 14.0 19.5 17.4 18.7 
т ME а MRS. C GOLDEN GIRLS мен сен =. 
NBC ТУ (өз (ау 
AVERAGE AUDIENCE { í 10,750 15,030 13,370 12,410 
(Hosssholds (000) š 58 15.3 11.2 15.3 14.2 14.2% 14.3" 
SHARE OF AUDIENCE % 2 27 36 31 29 28% 29 * 
ANG. AUD. BY М HR. % й © 11.7 128 16.2 18.1 15.2 15.5 14.5 13.9 14.3 14.3 
тұ 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


каз EVE.SAT. JUNE 6, 1987 


ки Wielsen NATIONAL ТУ AUDIENCE ESTIMATES ЕУЕ.5АТ. MAY 30, 1987 


ТІМЕ 11:00 11:15 11:30 11:45 12:00 12:15 130 12:45 1:00 115 1:30 145 2:00 2:15 2:30 2:5 


TOTAL AUDIENCE í 1,490 
(Households (000) & %) 1.7. 
ABC WEEKEND 
А BC TV REPORT-SAT. 
AVERAGE AUDIENCE f 1,570 
(Households (090) & %) 1.8 
SHARE OF AUDIENCE % 5 
W Av AUD. BY W HR. % 1.8 
TOTAL AUDIENCE Г 
Ë Households (000) & %) 
— CBS SATURDAY MOVIE > 
E CBS ТУ те алын орц 
AVERAGE AUDIENCE Í 
K (Households (000) 8 %) 12.28 
SHARE OF AUDIENCE % 25 * 
AVG. AUD. BY ⁄ HR. % 12.2 12.1 10.2 
1 “от AUDIENGE { 10,930 
(Households (000) & %) 12.5 
<---------- SATURDAY NIGHT -------- 
NBC TV (шй НА онну 
AVERAGE AUDIENCE f 5,680 
(Households (000) & %) 6.5 29% 6225 SALA 
SHARE OF AUDIENCE % 19 20 * 19% 19 х 
AVG. AUD. BY ⁄ HR. % 8.1 aedi ль ӘЙТ Sul 
TOTAL AUDIENCE 
(Households (000) & Ж) ( эр 
ABC WEEKEND 
ABC TV ЖЕРОЯТ-5АТ. 
AVERAGE AUDIENCE 7 
(Households (000) & %) 1 
SHARE ОҒ AUDIENCE % А 
W Аус. AUD. BY ⁄ HR. % 19 
k 
TOTAL AUDIENCE { 
E (Households (000) & %) 
AVERAGE AUDIENCE 
K Households (00) & % 
SHARE ОҒ AUDIENCE % 
2 TOTAL AUDIENCE { 13,460 
(Households (000) & %) 15.4 < 
<—— SATURDAY NIGHT —— 
NBC TV Трест 
AVERAGE AUDIENCE ( 6,900 
(Households (000) & %) 7.9 9.0* 7.5% 6.8 
SHARE ОР AUDIENCE % 24 24% 23 24 * 
AVG. AUD. BY М HR. % бо 86 (та, ТІРІ 
ту HOUSEHOLDS USING IV WK. 1 | 50.6 ГТЕГЕ [38.1 БЕЛЕ [31.0 [27.9 21.9 [19.7 [17.6 |16 14.6 | 13.8 10.9 
(See Def. 1) WK. 2 | 46.8 39.1 | 37.2 | 33.1 | 31.3 | 28.8 22.7 | 20:2 | 17.6 |163 | 15.2 | 13.7 па 


0.8. TV Households: 87,400,000 ог explanation of symbols, See page А. 


ка EVE.SAT. JUNE 6, 1987 


A 


= >x m m = 


ә х m m = 


ШЕТКЕ NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. MAY 31, 1987 


8:00 8:15 8:30 8:45 5 10:00 10:15 10:30 10 
TOTAL AUDIENCE | f 14,070 16,430 
(Households (000) & Ж) 16.1 18.8 
—Ü зл урт лу т. ——————_——л gioi E —— — 5. 
ABC TV HALT DISNEY WORLD'S, 1579 BIRTHDAY CELEBRATION RIVIERA 
AVERAGE AUDIENCE f 8,640 9,001 
(Households (000) & %) 7.6 о 8.0* 7.4* 7.9* 10.3 10.8* 10.8% 9.8* 9.7* 
SHARE ОҒ AUDIENCE % 15 15» 16 * 14 * 24% Ср (46 8 * 16 * 17 * 
AVG. AUD. BY М НВ. % 8.07.5 7.3 8.07.9 10,8 10,9 10.9 10.6 10.1 9.5 9.9 5 
TOTAL AUDIENCE 7 21,590 21,060 20,280 
(Houssholds (000) & %) 24.1 23.2 
— u uurs— Auto, SHE woa ——, ———— qus suy ir —— 
CBS TV э талыр 
AVERAGE AUDIENCE f 16,340 17,220 11,620 
(Households (000) & %) 18.7 18.0% 19.55 19.7 19.5* 19.9 13.2 12.6 12.5 13.6 14.4" 
SHARE ОҒ AUDIENCE % 39 39% 44% 35 0%» 344 22 Шах 21 23 = 25 
AVG. AUD. BY % HR. % 16.8 19.2 19.2 19.7 19.2 19.8 20.0 19.8 13.2 12.1 12.3 12.8 13.5 13.7 14.2 14.7 
TOTAL AUDIENCE | { 8,830 11,010 20,630 
(Households (000) & %) 10.1 12.6 23.6 
e OUR HOUSE —— e NBC SUNDAY NIGHT MoviE — 
N BC TV В (R) тю тл JUSTICE 
(R) 
AVERAGE AUDIENCE f 5,510 7,780 13,020 
(Households (000) & %) 6.3 5.” 6.7* 89 8.0 9.8% 14.9 13.1* 14.9* 15.8* 15.9* 
SHARE OF AUDIENCE % 13 13 * 14% 16 15% (Па ар. 25 * 26% 27 * 
Ave. АШ). ВУНЕ % 58 59 64 71 77 82 94 102 121 140 147 151 15.7 16.0 15.8 161 
TOTAL AUDIENCE 18,620 
оАо) Ñ 522 ТИ 
о р раа T T ЕЕЕ акад 
АВС ТҮ HELP МЕР KIDS 
ДЕ MOINE 8,390 11,270 
(Households (000) & X) ° * 20% 23% 10.8% 12.9 10.9* 12,7% 13.6% 14.2% 
SHARE OF AUDIENCE % 76 55 i 5: жерге е 2; 3425 СА 
AVG. AUD. BY М НЕ. % 52 84 86 95 10.3 10.4 10.7 10.9 10.5 11.3 12.4 129 13.5 13.7 13.8 14.7 
80е ———————— 
TOTAL AUDIENCE 21,240 19,140 23,770 
(Households (000) & %) 24.3 21.9 27.2 
— — 60 име — —  unER, SHE WROTE ---- 
CBS ТУ тш 
AVERAGE AUDIENCE f 15,820 15,120 10,400 г 
(Households (000) & %) 18.1 16.6* 19.5х 17,3 16,8% 17.79 11.9 14,3% 12.6 12.6* 12,0% 
SHARE ОҒ AUDIENCE % 38 — 36 = 48% 34 7344 334 23 26% 22 * 22 * 25 
AVG. AUD. BY W HR. % 15.0 18.2 19.6 19.5 16.6 17.0 17.6 17.8 15.2 13.4 12.8 12.4 12.7 12.5 12.3 11.7 
TOTAL AUDIENCE { 7,170 10,140 18,180 
(Households (000) & %) 8.2 11.6 20.8 
OUR HOUSE -- NBC SUNDAY NIGHT OVIE —— —— as 
NBC TV : " эн 
AVERAGE AUDIENCE 4,810 6,990 10,840 
(Households (000) & { ШЕТ 5.9* 80 т.ж 8.66 12.4 11.2* 12.6" 13.3* 12.6* 
SHARE OF AUDIENCE w 01” %% 25 1% 8% 22 20% 22 * 24 * 23 * 


AVG. AUD. BY У НЕ. % 5.0 5.0 5.6 6.3 1.0 T.T 7.9 9.3 10.6 11.8 12.2 12.9 13-2) 13.4 18.9 123 


U.S. TV Households: 87,400,000 For —— of === See page A. 


a-17 EVE.SUN. JUNE 7, 1987 


| 


к Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


EVE. SUN. 


MAY 31, 1987 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. АШ). BY М HR. % 


TOTAL AUDIENCE í 
(Housekholds (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY У HR. % 


= = m m Ж 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


ю >x m m = 


2,010 
2.3 
ABC WEEKEND 
REPORT-SUN. 


1,920 
MICHAELS 
SPORTS MACHINE 
(ит 1114511008) 
1,840 
2.1 


J: 
2.1 


2,190 
2.5 
ABC WEEKEND 
REPORT-SUN. 


CBS SUNDAY 
NEWS. 
анаты) 


БШ 
599, оон 


Е 


А-19 


For explanation of symbols, See page А. 


EVE.SUN. 


JUNE 7, 1987 


һә Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—-FRI. MAY 25-29, 1987 


7:00 715 1:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


ОГ. уау { 4, es 4, 200 
(Households (000) & %) а К 
+— 6000 MORNING, ANERICA-730 — «—— GOOD MORNING, ANERICA-830 — 
ABC TV (004) (PARTICIPATING) (00-099 ` (PARTICIPATING) 
AVERAGE AUDIENCE { 3,500 3,580 
(Households (000) & %) 4.0 4.1 
SHARE ОҒ AUDIENCE % 21 19 
М AVG. AUD. BY W HR. я 4.0.4.0 20-44 
Е TOTAL БИКЕ, { 3:060 1510 2:310 37000 
а ай i сетін нев--------юшк PROGRA ------- 325,000 PYRAMID NEW CARD SHARKS 
E CBS TV ташы 
AVERAGE AUDIENCE 2,360 2,190 2,360 2,530 
(Households (000) 8 %) { 2 Т 2.5 2,5% 2.6% 2.6% 2. „9 
К SHARE OF AUDIENCE % 16 12 13% 12 12 12 13 
AVG. AUD. BY % НА. % 2-7. 2,1. 055. 2.6 2.5 2.6 2.6 2.6 2.5 2.8 2.8 3.0 
1 TOTAL AUDIENCE í 55320 (5250 57019 5250 
ы раю ғ----- TOMAY SHOW-7 . 30AM — +——— ТО0АҮ SHOW-8. 30AM — SALE ОР THE CLASSIC 
N B с ТҮ (co-op) (PARTICIPATING) (с0-0ғ) (PARTICIPATING) CENTURY CONCENTRAT ION 
AVERAGE AUDIENCE { 4,110 4,110 2.550 2,620 
SHARE OF AUDIENCE % РИ 21 15 13 
AVG. AUD. BY М НЕ. % 4.7 4.7 4.9 4.5 3.3 3.3 2.9 322) | 
— — — | 
TOTAL AUDIENCE 
dame omas Ñ |5270 07200 


<--- 6000 NORNING, АМЕКІСА-730 —» «—— GOOD WORNING, AMERICA-830 — 


АВ с ТУ (со-оғ) (PARTICIPATING) (со-оғ). (PARTICIPATING) 
AVERAGE AUDIENCE 
(шов (ой ® L р 20 
SHARE ОҒ AUDIENCE % 21 18 
W Алс. AUD. BY % HR. % аа 10 38 3.8 
E М. МЕЛС ы; { 2.710 4.310 3,500 3,580 
sehold: ç ; 4.0 4.1 
CBS TV CBS MORNING ш-н! PROGRA ——n $25,000 PYRAWID NEW CARD SHARKS 
AVERAGE AUDIENCE { 2,100 1,920 2,880 3,060 
K (Households (000) & %) 2.4 9201 051% 221% 2.4% 494 3.5 
SHARE ОҒ AUDIENCE % 14 157 71% 10 * и * 15 16 
AVG. AUD. BY Y HR. % 24 2.4. 22 2.2 21 21 СИ 2:5 320 (á | 929 SI 
2 кот ОРКЕ. { 5,420 5,240 3,670 3,230 
lousebolds > 2 4.2 3.7 
«TODAY SHOW-7.30AM —— «—— ТОрАҮ SHOW-8. 30A — SALE ОҒ THE CLASSIC 
N B с Тү (с0-оғ) (PARTICIPATING) (co-0P) (PARTICIPATING) CENTURY CONCENTRAT ION 
> 
AVERAGE AUDIENCE { 4,370 4,200 3,060 2,710 
(Households (000) & %) 5.0 4.8 3.5 3.1 
SHARE ОҒ AUDIENCE % 26 23 14 
AVG. AUD. BY 4 HR. % 5.0 5.1 49 4.7 


ТУ HOUSEHOLDS USING ТУ WK. 1 
(Ses Def. 1 WK. 2 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


А-21 DAY MON.-FRI. JUNE 1-5, 1987 


DAY MON.—FRI. MAY 25-29, 1987 


1:30 145 2:00 2:15 2:30 2:45 


н" 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


12:45 


TOTAL AUDIENCE { 2,4% 2,450 2,880 4,370 8,650 8,130 
(Households (000) & %) 2.8 2,3 5. 2 
FAME, FORTUNE Зи -F RYAN'S HOPE LOVING e ALL WY CHILDREN —— <— ONE LIFE Т0 LIVE -- 
ABC TV АМО ROMANCE >(SUS-SD) (зо) 
AVERAGE AUDIENCE f 2,020 1,920 2,450 3,670 6,730 6,380 
(Households (000) & %) 2 2.2 2.8 4.2 Тт т 840% 03 Т.2< 1.54 
SHARE ОҒ AUDIENCE % 10 9 11 15 26 2% 26 25 * 26 * 
W AVG. AUD. BYW HR % 24 23 21 23 248 29 4. ; а s [вс zo Ж ааа а ыы. 
E TOTAL AUDIENCE ы Í 5330 6,640 5,740 г? 6,290 
(Households (000) & %) 6.1 7.6 А 
PRICE IS PRICE 13 <— YOUNG AND THE RESTLESS --- AND THE —— AS THE WORLD TURNS — 
CBS TV RIGHT 1 RIGHT 2 АН 
Е (60) >(SUS-OP) 
AVERAGE AUDIENCE f 4,460 5,590 6,640 4,370 5,070 
К Households (000) & %) 5.1 6.4 1.6 1. т. 5.0 58 5.7" 6.0% 
SHARE ОҒ AUDIENCE Ж 22 27 28 28* 28 * 17 2200 20 * 21 
AVG. AUD. BY Y HR. % 4.9.55 62 6.6 7.3 Tal 812 (482 ЕЗІ 5.6. (509 “6.0 
1 TOTAL AUDIENCE ы { 5% 4,830 3,410 2,970 1,430 5.110 
Hou: із (000) ) Я . 2 
\ N BC TV тен SCRABBLE н PASSWORD WORDPLAY ыш. OF OUR LIVES — a ЕА око — 
AVERAGE AUDIENCE 1 5,070 3,850 2,880 2,620 5,590 5 4,460 * A 
орана AUDIENCE 80025 18 13 11 ИШЕ: T. iaa ip 
AVG. AUD. BY % HR. 22 БП f P P T UP ей ызын 6-2 K 51” Бо 
W HR. % 
TOTAL AUDIENCE 7 
наз OEN) T 3,500 2,520 эпо тт за т 
тоз тн 80557 WEBSTER #-F тіне HoE 171 859 "8.9 
АВС TV ішуіне e ALL WY CHILDREN —— <-ОЯЕ LIFE TO LIVE --- 
AVERAGE А (өз 
жын (00) 099 Á 23880 2,190 2,270 3,150 5,860 
SHARE OF AUDIENCE % 2:3 2.5 2.6 3.6 67 6.3* ара 
W Аус. AUD. BY % HR. % 11 11 14 š 9% ТОК | 1207 еве (ЖЫ 
ГЕИЛІСТИЕЕСТ ТЮ З : 2824 СОСЕДИ әгі КЕРЛІН Бозо И КІН |722 
(Households (000) & %) 6.4 E р 4,980 6,820 
CBS TV Gea X псев (= YOUNG AND THE RESTLESS дее 8 
Е К a пети 
AVERAGE AUDIENCE 4,720 
ИУ ар хр зур 
AUDIENCE % 24 25 а Тақ Tete (521 6.2 6.2* 
AVG. AUD. BY Y HR. % 52 55 6.44 6. 10, oa |16 ШАН 552 6. 
2 т Г 89 = Н ; "6 10, Bi 500 wa ea ea |62 
(Households (000) & %) 6.4 5.3 060 2 7,170 5,420 
: : 8.2 
WHEEL OF SCRABBLE SUPER PASSWORD WORDI 6.2 
NBC TV FORTUNE РАТ — DAYS OF OUR LIVES —— —— ANOTHER WORLD 
AVERAGE AUDIENCE 4,810 ” 
шнын бюл L Es КУ 22620 2,530 5,420 — 
SHARE OF AUDIENCE % 25 ) 2.9 6,2: 5,9% х 4 
19 12 12 23 22 * 9,5 к /6% 4.5% 
4 17 18" 18» 


AVG. AUI Ыы % 4 4.3 4.6 0 сел 9 3.0 5.8 5.9 6.5 6.5 5.0 4.7 4.5 4.5 
5. 8,5 3. 2: 
D. BY М HR. . 5 


G TEA ЕНЕНЕНЕНЕ 
: ЕТ ЕПЕТЕГЕГЕРІ 
2.9 | 23.5 25.4 |25.7 26 27 26 % Ё 4 2 9 2 3 2 H 


Def. 1) WK. 2 
U.S. TV Households: 87,400,000 
For explanation of symbols, See page А. 


А-2 DAY MON.-FRI. JUNE 1-5, 1987 


н 


ә жх m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE 0F AUDIENCE % 
AVG. AUD. BY у, HR. 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY 9% HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 14 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 


Nielsen NATIONAL TV A 


3:00 


UDIENCE ESTIMATES 


3:45 4:00 4:15 4:30 


4:45 


3:15 3:30 


8,740 
10. 
< GENERAL HOSPITAL — J" 


DAY MON.-FRI. 


5:00 


MAY 25-29, 1987 


6:15 6:30 6:45 


9,880 
11.5 
ABC WORLD NEWS 
TONIGHT 


6,730 8,480 
ді |р 7.8 9.7 
2) 2% 26 * 21 
TE 218 твт 9,5 9.8 
6,290 9,790 
7.2 11.2 
— “ ui ишт —— — (8) ce) —— CBS EVENING NEWS- 
RATHI 
ES 
4,720 8,300 
54 5,3% 5.5% 9.5 
SHARE OF AUDIENCE % 19% 19 * 21 
AVG. AUD. BY М HR. % ТІСІ 9,44 9.5 
5,330 10,490 
6.1 12.0 
SANTA BARBARA NBC NIGHTLY NEWS 
3,850 9,000 
4.4 42% 4.6 10.3 
115% 16 * 22 
аз 42 45 4Л 10.1 10.5 
8,480 
Эт 9,260 
e GENERAL HOSPITAL ----> —— (8) (op) 10.6 
ABG WORLD NEWS 
6,640 
7.6 т. 7.8* в,040 
шр» 2р» 222 
та пв тлар 20 
6,470 ыш ГАШ 
ШИ! ыш 9,350 
GUIDING LIGHT ке сене 10.7 
(50 )(505-60) (89000) CBS EVENING NEWS- 
ATHER 
5,240 
6.0 6.0% 5.9% Я 
220 25% 212% (АМ 
58 40 oa 20 
4,890 9.1 9.0 
5.6 10,750 
12.3 


(Households (000) & %) 


NBC Ту 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


<------- SANTA BARBARA --- 


3,580 


NBC NIGHTLY NEWS 


9,180 
10.5 


23 
10.4 10.6 


U.S. TV Households: 87,400,000 


А-25 


DAY MON.-FRI. 


For explanation of symbols, See page A. 


JUNE 1-5, 1987 


DAY SAT. MAY 30, 1987 


az Nielsen NATIONAL TV AUDIENCE ESTIMATES 
700 7:15 7:30 1745 8/0 8:15 8:30 8:45 
TOTAL AUDIENCE ( 1,400 2,360 3,060 3,230 3,930 3,500 
(Households (000) & Ж) 1.6 227 з; 4.5 4.0 
WUZZLES CARE BEAR пати FLINTSTONE REAL POUND PUPPIES 
ABC TV KIDS 2 GHOSTBUSTERS 
NNE мунт { 1,220 
1.4 
наме OF AU ЕНСЕ ж 10 
М “Жо BY HR. Ж h T ы 
TOTAL AUDIENCE, { 2,800 
Ë (Households (000) 3.2 .6 
CBS w BERENSTAIN З а гі ------МІРРЕТ BABIES ----” PEE Ж: TEEN WOLF 
AVERAGE AUDIENCE { 2,360 2,450 3,670 3,930 4,110 
K Households (00) 2 %) 2,7 2.8 4.2 4.0 а.а" 4.5 4.7 
SHARE ОҒ AUDIENCE % 15 19 119 * 194 19 19 
AVG. AUD. BY М НВ. % д ; 547 ЕКІ. 2422 ав йг 
1 “тол AUDIENCE ы 4 3,500 
(Households (000) 8 4.0 5.3 6.2 6.7 7.3 6.2 
KISSYFUR СОМИ! BEARS ЕТЕ! SWURFS 11 SMURFS 111 ALVIN AND THE 
NBC TV (50) (50) CHIPWUNKS 
AVERAGE AUDIENCE { 2,530 3,850 4,630 4,980 5,160 4,720 
(нон 004%) 2.9 4.4 5.3 5.7 5.9 5. 
SHARE PARE OF AUDIENCE % 20 24 25 25 25 22 
AVG. AUD. BY М HR. % s ТӨЛЕ ЕЛІ E ШӘЛІ (52501 БП Е 
Р AUDIENCE { 
ouseholds (000) & Ж) 2,190 2,880 
Ы . 3, Я 
АВС ТУ ЕТІПТІ =н 22 44% 8 200 
CARE BEAR “sm “ws - Sau 
FAMILY МЕ REAL Pi 
 AVERAQE AUDIENCE f аны 
(Households (000) & %) 7. 1,660 
SHARE OF AUDIENCE % 1.9 2,100 2,970 3,670 3,150 2,530 
W Ау. AUD. BY ⁄4 HR. % 13 14 Ші 4.2 3.6 2,9 
io (21 ЮЕ 12.1 аз. 18 15 12 
Е TOTAL AUDIENCE f - za 4.5 3.6 3,8. 2.8 3.0 
(Households (000) & %) 1 2,100 3,150 6,210 - 
А 3.6 л 612% 5,680 
ERENSTI е 
Е CBS TV Жө WILDFIRE — «————ШРРЕТ BABIES —— Ны - WOLF 
КОА { — “asi 
jouseholds (000) & %) , 2,530 
K (НАКЕ OF AUDIENCE % 2.1 2,9 Я сш 4,630 
2 "TOTAL AUDIENCE - НЕМЕ 23 Озал :092 5250 (650 W сщ Ss 52 
(Households (000) & %) { 3,500 4,110 5,330 - - 
М 2.0 4.7 "g 53420 5,330 5,860 
KISSYFUR GUMMI BEAR А 2 6.1 6.7 
BC TV (47 8 SMURFS 1 SMURFS 11 SMURFS 11! ALVIN t. ЕТЕ 
AVERAGE AUDIENCE Ұй кыыз 
(Households (000) & %) { 2,710 3,500 
SHARE OF AUDIENCE % 3.1 4.0 4,370 5,070 
AVG. AUD. BY м HR. % 22 23 5.8 
з.з 3.8 3 
TV HOUSEHOLDS USING IV WK. 1 468 50 51 57 59 
(See Def. 1) WK. 2 
U.S. TV Households: 87,400,000 
А-27 For explanation of symbols, See page А. 
DAY SAT. JUNE 6, 1987 


p k s a 


В Ү 30, 1987 
кн Nielsen NATIONAL ТУ AUDIENCE ESTIMATES ы ваг. Ж 0: 
ТІМЕ 1100 1115 11:30 11:45 12:00 1215 12:30 1245 100 1:15 1:30 145 2: : ; : 
TOTAL AUDIENCE { 4,020 3,230 2,620 2,100 2,270 
(имей (00) k 9) BUGS BUNNY & ALL NEW EWOKS м тетка N SHOW 
AB с TV TWEETY SHOW Ы Ы 8 
AVERAGE AUDIENCE f 3,230 2,450 2190 1,570 1,680 
аа AUDIENCE 157 це 0 ї 8 
8 — 
W музуна % зз ага с s жш ЖЫШ s UU — 
«Ауа Ар. Бү НЕ. s z 
TOTAL AUDIENCE { 3,150 2,360 2,360 2,190 4.280 380 
Е Households (000) 4%) SS STORYBREAK ROCK N ROCK- N СЕС SPORTS SAT SPEC ED. 
ілін Шағалалы WRESTLING-I | WRESTLING-2 90-3:30Pt 
Е CBS TV 777 1,840 2,970 
AVERAGE AUDIENCE f 2,620 2,010 1,150 384 давод ЕЕ ол 52 Less 3,07 
K OSARE OF AUDIENCE x l> = 8 8 8 4» | f y. N. 
5 а ТЕГІ ; 1 j ; 
AVG. AUD. BY М HR. % @2 22 [бш КО 252-206 52237 622) 
1 “оты Tae Е ES 31870 2:830 
(Households (000) х іт" LAZER TAG зто vioo 
=з м ЧЫ 
NBC TV > А 
КЕД 4,460 ш 22500 а 
Households (00) Eee w 257 17 13 0 
AVG. AUD. BY M HR. % 523 50 4з 44 32 35 27 2.4 
TOTAL AUDIENCE 
Gss Wq) Аю. l 4,20 3,2% 3,060 1.30 4,540 
Al EWOKS 
ABC TV "йш ит att Mer SPECIALS (O) 
CAPTAIN R. riko 
DA. JEKYLL & 
AVERAGE AUDIENCE 3,410 2,710 2,450 960 1,660 
(Ношзейойз (000) & %) 39 3.1 2.8 1.1 1.7* 1,9* 1.8* 2.3* 
SHARE OF AUDIENCE % | 2: 1 2 4 о сін 2 Ti 25 
W Аус. AUD. BY % HR. % 3.1 гаа ӘЛИ тт KE ОРДЕ 829 L СӘ aE (274 
TOTAL AUDIENCE f 4,020 3,180 2,270 2,800 
Ë (нош (000) & %) 4.6 2.6 3.2 
ALANY HIGH- сїз STORISAEAK ROCK N ROCK н 
E CBS TV SCHOOL WRESTLING-1 WRESTLING-2 
AVERAGE AUDIENCE 3,320 2,880 1,840 2,100 
K Housoholds (000) & %) 3.8 3.3 2.1 2.4 
SHARE OF AUDIENCE 500% 13 
AVG. AUD. ВҮ% HR. ж 38 38 34 33 
2 "TOTAL AUDIENCE { 5:420 5,070 
(Households (000) & %) 6.2 5.8 
N B TV FOOFUR ық 
С (50) 
AVERAGE AUDIENCE 4,280 4,370 
(Households (000) & %) 4.9 aa 


SHARE OF AUDIENCE % 19 
AVG. AUD. BY% HR. % 5.0 4. 


5, 4.2 3.7 2.8 
нефешет ЕТЕГЕГЕГЕГЕГЕГЕГЕПЕГЕНЕ БЫ 
Ses D K 26.0 25.6 [25.7 24 5 |260 [26.5 


U.S. TV Households: 87,400,000 For explanation of symbols, See page A. 


-29 DAY SAT. JUNE 6. 1987 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


3:00 315 3:30 3:45 4:00 4:15 


DAY SAT. MAY 30, 1987 


00 6:15 6:30 6:45 


А-30 


TOTAL AUDIENCE ы { 5,860 8,300 
(Households (000) & %) 
RLD-SPORTS ЗАТ ABC WRLD NEWS 
ABC TV ÊT aec moe көш-зеонт sat ——> үр кү 
AVERAGE AUDIENCE ( 2,620 ч 6,900 
(Households (000) & %) 30 2.5* 3.1* 3 ss 7.9 
SHARE ОҒ AUDIENCE % 8 7* 9 * 9 19 
W лус. AUD. BY А HR. % ТЕН 2 э: 2ш З; 1:6 в 
TOTAL AUDIENCE 0 22,290 7,690 
E (Households (000) & %) 25.5 у сай 5 жегі 
= CBS ТУ Шы 
AVERAGE AUDIENCE 11,890 6,640 
К Households (000) & ж) 4.5% 13,6 9,8* 12,3% 12.54 14.4* 16.1* 18.2* 7.6 
SHARE OF AUDIENCE % 1.09 031% 37 * 37 * 41% 42 * 44% 19 
SHARE OF AVOINE О БСО r l P joo р PO U l 1.6 167 18.9 15.8 7.9 17.2 
1 “Тол AUDIENCE { 3,30 11:30 
(Ирада) 4.5) р іше үйе BASEBALL _=______—_ “. ДҮ NENS- 
(oP) pii арн 
NBC TV коска TELI BERUR Sb tor 
4,810 
Түмен ЖШ ( ЖОЛ 4,7% 4.3* 4,6% 4,1% 4,54 5,0 5.5 
SHARE OF AUDIENCE % 26 13 15 * 13 * 14% 12% 12* 12% 14 
ОККА | | ма Бы ози Шалды ош до е 4% асо ТӘЖІ ner Pasu 2554 


omm oan Á 8 22 14,250 6,3 
0 
АВС ТУ [486 WIDE WORLOÑ-SPTS EPEC ] 83 з 
ме WRLD NEWS 
AVERAGE AUDIENCE ЛЗ 
(Households (000) & %) { 2,800 "i 7,780 
SHARE OF AUDIENCE қ 252 20 3.07 3 8,9 в.в" 9.15 11,0% 550 
W Аус. AUD. BY ⁄ HR. % ІНЕ ІР 26 * 30 * 513 
: š : 9 7,3 
TOTAL AUDIENCE { eem ss DO So вэ 6.3 6.4 
Ë (Households (000) 8 %) безен 5,680 
CBS TV ЖОП pr 1 = т 
Е CBS, SAT. NEWS- 
SCHIEFFER 
AVERAGE AUDIENCE 
K Cousekolds (000) & %) { 2.380 к 4,46 
SHARE OF AUDIENCE % а? | Б 55 2,6% ЕМ ке 
AVG. AUD. BY % НЕ. % aa Р 8" Ы И 
2 “TOTAL AUDIENCE [ 2:990 13,200 — ур e ss 558 49 5.4 
(Households (000) & %) 40 15,2 4,460 
п = S . U U U ` C a 5.1 
N BC TV @ 1А РИИ пести. 
AVERAGE AUDIENCE { = гю 2.60 «нтте Р ТАТЫ кору (ор) 
amame t B o ш шы ы Ten 
AVG. Аю. вт ж ТЫ ооа + u 
ЛИ 55 57 52 5% 524 â. 


КО ——@xrra—a GG G< G GS j. Gss 
Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 31, 1987 


7:00 7:15 7:30 7:45 8:00 815 8:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE күү 


(Households { 
SHARE ra AUDIENCE % 
AVG. AUD. BY % HR. % x І t І L t I l 1 
TOTAL AUDIENCE í 6, ато 2, те 
(Households (000) & %) 2.8 


CBS TV 


AVERAGE AUDIENCE 
бом (000) Ea { 4.2 3.8* 4.3* 4.57 2.4 
3.3 4.2 4.3 4.2 4,5 4.5 2.6 2.2 


AVG. AUD. BY МНЕ. % . 5 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 9 HR. % 


ТЕШНЕ аны: BORNING — FACE THE RATION 


= = m m ж 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОҒ AUDIENCE % 


W Аус. AUD. BY ⁄ HR. % 
E өтт, AUDIENCE { 7.179 3,150 
E CBS TV со E |. EORKING ——— о THE NATION 
AVERAGE AUDIENCE 
K Households (000) & %) { 31600 aor 4.0% 2 25380 
SHARE ОҒ AUDIENCE % 120» 18 * 19* 11 
AVG. AUD. ВҮ% HR. % зл ао зз САУ 66 20 2% 
2 "TOTAL AUDIENCE { 11,360 
(Households (000) & %) 13.0 
AVERAGE AUDIENCE 
(Households (000) & %) { ЕСЕТ 1.8 2.4* 3.0* 
SHARE ОҒ AUDIENCE % 10 БЕ ar 1, * 12 * 


AVG. AUD. BY ⁄ НЕ. % 


U.S. TV Households: чучу ion of т See page А. 


у>» Шү SIN. JUNE 7. 1987 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY SUN. MAY 31, 1987 


TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


4 


TOTAL AUDIENCE í 4, 52 1,570 
(Households (000) & %) 5,2 1.8 
< THIS WEEK-DAVID BRINKLEY — BUSINESS WORLD 


ABC TV 


AVERAGE AUDIENCE í 2,880 1,220 
(Households (000) & %) 
ЭЛЕ 0 AUDIENCE % 13 127% 13% 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 


SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 
2, © 5,510 


TOTAL AUDIENCE í 


(Households (000) & %) 6 
NBC TV NGA 


AVERAGE AUDIENCE í 1,750 2,100 1 

(Households (000) & %) 2.0 2.4 2.8 
SHARE ОР AUDIENCE % 
AVG. AUD. BY М HR. % 


FOR OUR TIMES 
(505) 


= = m m = 


1 8 
2.0 1.9 2.8 2.7 


TOTAL AUDIENCE í 
(Hesseholds (000) & %) 


5.4 
ABC TV <—— THIS WEEK-DAVID BRINKLEY — BUSINESS WORLD 


4,720 1,840 


AVERAGE uqa 

(Households (000) 2 % 
SHARE OF AU ИСЕ % 3,5 3,5% 3.5% 1.7 
AVG. AUD. BY у HR. % 13 13 * JS ШЕ 


TOTAL AUDIENCE 
(Households (000) & %) { 20,28 
FOR OUR TIMES - МВА Fl GAME 3 


CBS TV (SUS) LA LAKERS YS BOSTON CELTICS 


AVERAGE AUDIENCE 
(Households (000) & %) { 00 
SHARE OF AUDIENCE % A 51 ҚИ 29% š 
TOTAL AUDIENCE г ра асса пзш 
(Households (000) & %) 


МВС ТУ [U ш-нан. 


„Өм AUDIENCE { 
\оизеһо!0з (000) 8 %) N 
SHARE OF AUDIENCE % ІН * ia ian 17 зым 5% еро 


AVG. AUD. BY А HR. % 2.9 3.8 2.6 9 
27.4 | 27.5 26.5 | 26.8 | 28.3 
ЯЕ ЕНЕЯЕЯЕЯ Е 83|83|%2|%4) 89) 4) 


TV HOUSEHOLDS USING TV ИС і 
0.5. TV Households: — 
5: 000 For explanation of symbols, See page А. 


Smi нот wi 
кез DAY SUN. JUNE 7, 1987 


ә x m m = 


[ [| 


= == т m = 


ә х m m = 


TV HI 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. MAY 31, 1987 


NCE 6,380 94852 
ылымыны { Е ІІ 
nep Ы 2,530 Ж 7 4,40 
т ТІГІ Т 


SHARE ОР AUDIENCE % Ве о ов 5.0 5,3 


TOTAL AUDIENCE 9,960 
осона 90 Í саз Evening NewS- 


4,890 
AVERAGE AUDIENCE 3,760 К 5.0* aos 5.6 
(Households (000) & %) { 88 3,6% за 45 14 14 * 12* 14 
SHARE OF AUDIENCE % 13 12 r Pp pap Ес са саи Е 
AVG. AUD. ВҮ HR. % 348 3.5 36 4 бе 
5,590 9.4 
TOTAL AUDIENCE 6.4 | Я 
ишш ( we aqu 
NBC TV pz 6,730 
2,800 ж ТІП) 
AVERAGE AUDIENCE £ "n P 3.2* 3.6 ; 
шені | | pal l jq l l b Prora 
y 3.1 . . г Ë ч 
AVG. AUD. BY У HR. % 2 |1227 (2247) |223 2-86: 72:97 24 
TOTAL AUDIENCE 
onis ора ж) Ñ = 51225 6120 
АВС TV КТГ 
AVERAGE AUDIENCE 
(Households (000) & %) { МЕУ ша 1,5% 1,5% 1.30) ШАЙ |» 2.6* 52 
SHARE ОР AUDIENCE % 149 1:6) 5З > К | 5 т" 13 
AVG. AUD. BY WHR. % ББ ЛЕБИ К рор Б ИЕ т 5.1 5.6 
TOTAL AUDIENCE { 14,510 3,670 
(Households (000) & %) 16.6 4.2 
AVERAGE AUDIENCE 
(Households (000) & %) ; ў К 9 Ў в.1* i А 
SHARE ОР AUDIENCE % 44% 19 23» 19 * 18 * 19 * 17 * а Ша 
AVG. AUD. BYW HR. ж 15.2 15.7 8.3 72 6.6 62 60 59 62 61 59 62 65 6.4. 3.6 3.5 
—— 1002 нына жағы каша 1055 шош ш S ылы деш 
TOTAL AUDIENCE Í 8,740 6,820 
(Households (000) 8 %) 0.0 7.8 
—— n .sSP0RIIWRID —— nn. =—- 
NBC TV (4:30-6:089М) 
AVERAGE AUDIENCE 


(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY И HR. % 


OUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


0.5. TV Households: 87,400,000 ion of symbol 
САЗМВА FINALS САМЕ 3,LA LAKERS VS BOSTON CELTICS,/CBS,(1:00-3:33PM)(S) аме ене, 


А-3 АҮ SUN. JUNE 7, 1987 


па Z TT Ñ  —MsSssSsSsGqM6MI£ZIILƏ:ZZyruyS2Sv= ы 
Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


A-38 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BASEBALL 


ABC ABC NEWSBRIEF -MON 


C8S МЕ THE PEOPLE SUS.(SUS) 


EVENING TUESDAY 
ABC ABC NENSBRIEF-TUE 


CBS MISS UNIVERSE РАСЕАМТ(5) 
CBS NBA FINALS GAME 1(S) 


EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 
АВС АВС NEWSBRIEF -WED 


CBS WE THE PEOPLE SUS(SUS) 


EVENING THURSDAY 
ABC ABC NEWSBRIEF-THU 
CBS NBA FINALS GAME 2(5) 


CBS NBA PLAYOFF GAME THUR(S) 


EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 


ABC ABC NEWSBRIEF-FRI 


CBS WE THE PEOPLE-SUS(SUS) 
EVENING SATURDAY 

ABC ABC NEWSBRIEF-SAT. 
ABC ABC SPORTS UPDATE-SAT 
CBS SPORTSBREAK-SAT 


CBS NEWSBREAK-SAT. 


А-39 U.S. TV HOUSEHOLDS: 87,400,000 


- 


vH тою ы 


ТІМЕ 
(КҮЛ) 


8.00-11.11РМ 


8.06РМ 
9.48PM 


8.59PM 


8.05- 
9.47- 
8.58- 


9.54- 9.55PM 
9.58- 9.59PM 


9.00-11.04PM 
9.00-11.27РМ 


8.58- 


9.57- 
9.58- 


8.58- 


8.59РМ 


9.58PM 
9.59PM 


8.59PM 


9.58- 9.59PM 
9.00-11.30РМ 


9.00-11.36РМ 


8.44- 8.45РМ 
8.42- 8.43РМ 


9.58- 9.59PM 
10.00-10.01PM 


8.58- 8.59PM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


о Оо оо 


оо оо ою со 


МЕЕК 1 


OTHER PROGRAMS 
WEEK 2 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


TOTAL AUDIENCE 


AVERAGE AUDIENCE 


QUARTERI 
HOUR 


HOUSEHOLDS 
0) % 


7,170 8.2 


9,090 10.4 


25,080 28.7 


7,430 8.5 


25,350 29.0 


6,290 7.2 


6,030 6.9 


5,240 6.0 
5,680 6.5 
5,680 6.5 


6,990 


13,550 15.5 24 


7,170 8.2 13 


9,090 10.4 16 


7,430 8.5 


12,500 14.3 24 


17 

17.3* 31%117. 

13.0% 27* |13 
6,290 7.2 14 |7. 
6,030 6.9 14 | 6. 
5,240 6.0 13 | 6. 
5,680 6.5 12 | 6. 
5,680 6.5 14 | 6. 
6,990 8.0 15 |8. 


14 | 8. 


5 


uno 


° 


HOUSEHOLDS 
(0) % 


18,700 21.4 


6,380 7.3 


10,400 11.9 


23,860 27.3 


9,350 10.7 
8,130 9.3 


5,51С 6.3 
25,170 28.8 


5,590 
4,980 


5,420 


5,160 


5,070 


HOUSEHOLDS SHARE 
(000) 


% 


7,340 8.4 15 
8.0% 15% 
6,380 7.3 14 


10,400 11.9 19 |11.9 


12,060 13.8 23 
15.1 
13.1% 25* [10.5 


9,350 10.7 19 |10.7 


8,130 9.3 16 


5,510 6.3 11 | 6.3 
12,760 14.6 26 
15.2 
13.6% 26* |12.0 
5,590 6.4 14 | 6.4 
4,980 5.7 11 | 5.7 
5,420 6.2 14 | 6.2 | 
5,160 5.9 13 | 5.9 
5,070 5.8 12 | 5.8 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
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ға” СЕ ESTIMATES OTHER Р 
* Nielsen NATIONAL ТУ AUDIEN ЕСІ WEEK? 
AVG. 3 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | теце. | [ТОТА AUDIENCE | AVERAGE AUDIENCE |4 аг 
ШАД CAST HARE cAST. 
DAY WK TIME бакта HOUSEHOLDS | HOUSEHOLDS SHARE Ан үп оно клк ны. DAYS 
NETWORK/PROGRAM # (NYT) HOU 0) % | 000 % % — =] 
«5| 7,430 8.5 16 | 8.5 
EVENING SUNDAY Шен mås 5,680 6.5| 5,680 6.5 1 | 6.5 7,430 8.5| 7, 
АВС АВС SPORTS UPDATE SUN Мен ы ІСІ Жи но көбен зә 
АВС АВС NEWSBRIEF-SUN. СЕКЕ 9,530 10.9| 9, : 
191- “30 | 14,600 16.7|14,600 16.7 29 |16.7 ке 
085:5РОВТБӘЙҒАҚ-АН 1 ӨШСЕ к; 13,110 15.0|13,110 15.0 28 |1 
И е 10 23,770 27.2 |10,400 Тея 23, 8.8 
CBS TONY AWARDS(S) 2: 9,00-1,37: “хар š ° 
$ 748| 7,6 8.8| 7,690 8.8 15 | в.в 1 ге 
ааа лыны ры э%| ' 7,430 8.5| 7,430 8.5 15 
EVENING MONDAY-FRIDAY 10.4| 7,430 8.5 23 | 9.0|M-F 5,860 6.7| 4,630 5.3 15 | 5.8[TU-F 
АВС АВС NENS:NIGHTLINE > 1.9| 9,090 10.4 7, ЧЕ 3:8 [TUF 
R ` 4,810 5.5| 4,280 4.9 16 | 5.3|98. 
NIGHTLINE -МОМ. 2 11.48-12.12АМ 11. :5 мн: 
АВС ABC NEMS:NIGHTL 12:00 9,700 11.1| 3,850 а.а 24 | 6-2 |FR1. 
ABC ABC NEWS:NIGHTLINE -FRI 2 12.00- 3.47AM 12:00 6.2 62іні 
12130 6.0* 22*| 5.9{ЕВ1. 
12:45 
1.00 5.4[ЕВ1. 
115 5.а% 25% | 5'3|FRI 
1:30 4:9|FR:: 
1:45 а.6* 25%| 4'3|FRI' 
2:00 4:0 |FRI. 
2:15 3.7* 25*| 3`5|FRI 
2:30 з.зјғаг: 
2:45 3.3* 27*| ЕНЕ 
3:00 ЕНЕ 
3:15 з.ох 29*| 2'9|FR: 
3:30 2:5[ЕВ1: 
3:45 2.5* 28*| 2'3|FRI 
АВС АВС NEWS:NIGHTLINE-TUE 1 12.00-12.30АМ 12.00| 6,730 7.7| 5,940 6.8 23 | 7.3| ТЕ. 
12.15 6.4 |TUE. 
АВС АВС NEWS:NIGHTLINE -WED 1 12.00-12.424н 12.09 | 14,420 16.5|11,800 13.5, 44, |14. z fuen: 
12.15 4:0* 43* 1313 |WED. 
12.30 1270: 48: 12:17080. 
АВС MONDAY SPORTSNITE 2 12.12- 1.11AM 12.00 2,10 341 1,660 1.9 9 | 2.7|мон. 
12:15 273+ 9*| 2'2|0N; 
12:30 1:9 oN; 
12145 1 g% | 1.7 Мон: 
1.00 115% 9*| 1:5 мН: 
CBS МЕ THE PEOPLE 8.58- 8.59PM 8.45| 7,430 8.5| 7,430 8.5 14 | в.5|титн || 8,040 9.2| 8,040 9.2 16 | š 2lmrum 
CBS NEWSBREAK-M-F > 19:55 | 8.130 9. тә 91 15 ттн 7,520 8.6| 7,780 8.9 15 | в.з|м-ғ 
А . T 
10:15 15| 11.1|rU8TH 
CBS CBS LATE NIGET I > 11.30] 4,810 5.5| 3,410 3.9 14 | 4.2|M-TH 4,980 5.7| 3,760 4.3 18 | 4.9|м-Тн 


А-41 15. ТУ HOUSEHOLDS: 87,400,000 FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMFDIATFI Y PRECFNING AND SURIECT QIIARTFR-HOIIRSY 


OTHER PROGRAMS 


WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE | Ave. 


HOUSEHOLDS SHARE 
00 % % 


DAY WK TIME QUARTER| 
NETWORK/PROGRAM + (N.Y.T) HOUR 


EVENING MONDAY-FRIDAY-CONTD 


4.5 
3. 3.8 
CBS CBS LATE NIGHT I-CONTD 11.45 Ен 3 
12:15 3.8* 14*| 3.8 |М-ТН 42 
12:30 3:8 |M-TH 441 
12.45 4.0% 19%| 4.1 [M-TH 51 
1:00 3:9% 24*| 3.9|THU. s 
0 2.6 8 | 3.5|FRI. К 
CBS KEEP ON CRUISIN 11.30-12.30AM 11.30 2,270 2.6, 8, Ea: т 
" 2. 5 Ў 
12:15 ҰСЫНЫ БӨЛ ЕЕ 12 
00 2.4 14 | 2.Т|М-Ғ 2 
CBS CBS LATE NIGHT II > 12.30 2,100 2.4, М, И 23 
ЕЗ 2. 14*| 2.1|М-Е 2.6 
1.30 2.7 2.9 
1:45 2.5% 20* | 2:2 И 
2:00 1,3 
VARIOUS TIMES (505) ка 
CBS CBS NEWS МОНТМАТСН-1 > 2.00 © 


CBS CBS NENS NIGHTWATCH-2 2.30- 3.00АМ -GRID 


2.30 1.3 |M-THSU 1.6 |M-THSI 
2:45 1.3 |M-THSU 1.5 М-ТН9 
CBS CBS NENS NIGHTWATCH-3 3.00- 6.00AM 3.00] 1,840 2.1] 960 1.1 19 | 1.а|м-тнби| | 2,100 2.4| 1,140 1.3 21 | 1.7|M-THsi 
3:15 1.3* 18*| 1.3|M-THSU 1.6% 21*| 1.6 |М-ТН9 
3.30 1:3|M-THSU 1.6 |M-THSI 
3.45 1.3* 21*| 1'2|M-THSU 1.5% 22*| 1.4|M-THSI 
4.00 1.1 |М-ТНЅ0 1:3 |М-ТН9 
4:15 1.1% 20*| 11 M-THSU 1.3* 21*| 1.3|M-THSI 
4.30 1.1 [M-THSU 1:2 |M-THSI 
4.45 1.0% 20%| 1:0|М-ТН0 1.2* 22*| 1:2 |M-THSi 
5:00 1.1 |M-THSU 1:2 |M-THSI 
5:15 1.0% 20%| 1.1/М-ТНЅ0 1.2* 22*| 1.2 |M-THSI 
5:30 1:1 |M-THSU 12 |M-THSUI 
5:45 1.1% 22*| 1.1|M-THSU 1.2* 22*| 1.2 |М-ТНЅШ 
NBC TONIGHT SHOW 11.30-12.30АМ 11.30 | 9,960 11.4| 5,770 6.6 20 | 7.4|M-F 9,610 11.0| 5,590 6.4 20 | 7.4|M-F 
11:45 722% 19*| 6.9|М-Е 6.9* 19*| 6.5{М-Е 
12:00 6.8 |M-F 6.4 |M-F 
12.15 6.1* 21*| 5.4 |M-F 5.9* 21*| 5.4 |M-F 
NBC DAVID LETTERMAN 1 12.30- 1.0044 12.30| 4,370 5.0| 3,580 4.1 19 | 4.3|M-TH 4,280 4.9| 3,580 4.1 20 | 4.3|M-TH 
12.45 3:9 [M-TH 3.9 [M-TH 
NBC FRIDAY NIGHT VIDEOS 12.30- 2.00АМ 12.30| 4,370 5.0| 2,010 2.3 12 | 3.9|FRI. 5,940 6.8| 3,410 3.9 17 | 4.6|FRI. 
12:45 3.4* 14*| ЕКІНДЕ 213% 16*| 4.0|FRI. 
1:00 224 |FRI. 4.0 |FRI. 
1:15 2.1* 11*| БҮСІ 270 4.0% 18*| 4.1 |FRI. 
1:30 16 |FRI. 3.4 FRI. 
1:45 1.5% 10*| 124 |FRI. 3.2% 18*| 3'0|FRI` 
NBC DAVID LETTERMAN П 1.00- 1.30АМ 1.00] 3,320 3.8] 2,620 3.0 18 | 3.3|M-TH 3,500 4.0| 2,970 3.4 21 | 3.6[М-ТН 


А-43 0.5. ТУ HOUSEHOLDS: 87,400,000 FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
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^4 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. тее. | (TOTAL AUDIENCE AVERAGE AUDIENCE TELE- 
еее CAST 
DAY W TME — QUARTER uousEHOLDs HoUSEHOLDS suare |% HR үт HOUSEHOLDS [HOUSEHOLDS SHARE T 
NETWORK/PROGRAM # (NY.T) HOUR | œ % | @) % %|% P 0%) % | 00 % % = 
EVENING MONDAY-FRIDAY-CONT'D 
ыш з.1|м-тн 
NBC DAVID LETTERMAN 11-СОМТО 3.19 2.6 M-TH 
DAY MONDAY-FRIDAY % 
АВС АВС WORLD NEWS-MORN-615A 6.15- 6.30AM 6.15 | 1,220 1.4| 1,140 1.3 14 | 1.3|M-F 1,310 1.5| 1,220 1.4 15 44 B£ 
АВС ABC WORLD NEWS-MORN-645A 6.45- 7.00AM 6.45 | 1,840 2.1| 1,840 2.1 15 | 2.1)м-Ғ 2,270 2.6| 2,190 2.5 18 | 2. 
АВС АВС SPECIAL ВЕРОАТ-1:46Р(505) 1 1.46- 1.55РМ 1.45 ЕНІ 
АВС АВС DAYTIME NEWSBRIEF-M-F ори K. т.6| 6,210 7.1 25 | 7.2|м-Ғ КІМІ 
3 V А .1 17 | 5.0 ИЕ. 
АВС АВС AFTERSCHOOL SPECIAL(S) 2 4.00- 5.00PM 4.00 8,130 7.7| 4,460. 5.1, 17,1 2-0 ED: 
š 4.9 |WED. 
4:35 5.0* 16%| 5.1[МЕ0. 
CBS CBS MORNING NEWS- 6:30AM 6.30- 7.00AM 830 1,840 2.1| 1,490 1.7 17 {з [ЕЕ 1,660 1.9| 1,310 1.5 14 155 ра 
CBS NEWSBREAK-11.57 11.57-11.59АМ 11.45 | 4,890 5.6| 4,630 5.3 22 | 5.3|М-Ғ 4,890 5.6| 4,720 5.4 23 | 5.4|M-F 
CBS REAGAN:PERSIAN GULF(SUS) 1 1.45- 1.56РМ 1.45 көтен мефа ту. Fal 7 
CBS МВА PLAYOFF САМЕ-МОМ(5) 1 3.00- 5.35PM 3.00] 14, | 6,990 8.0, 22, 7.0он. 
3.30 7.5 ON; 
3.45 7.5* 22*| 7.6 ON. 
2:00 8.0 |MON. 
4.15 в.о" 23%| 7.9 MON. 
4.30 8.3 мон. 
4.45 8.5* 23*| 8.8 |МН. 
5:00 9:1 [MON 
5:15 9.0% 23%| 9.0 |MON. 
5:30 7:6 МН. 
CBS МЕМЅВАЕАК- 3,44 > 3.30] 4,110 4.7 4,10 4.7 17 | ату 4,460 5.1| 4,460 5.1 18 | 5.1|M-F 
CBS AMERICAN TREASURY 3.58- 3.59PM 3.45 | 3,760 4.3| 3,760 4.3 15 | 4.3|W& F 3,930 4.5| 3,930 4.5 16 | 4.5 
CBS AMERICAN TREASURY-SUS(SUS) 3.58- 3.59PM 3.45 TUE 
CBS AMERICAN TREASURY-SUS.(SUS) 3.58- 3.59PM 3.45 THU 
CBS CBS SCHOOLBREAK SPECIALS(S) 2 4.00- 5.00PM 4.00 6,380 7.3| 4,200 4.8 14 | 4.2 
4:15 424% 13%| 4:6 
4:30 5.3 
4.45 5.3* 15*| 5:3 
NBC NBC NEWS AT SUNRISE 6.00- 6.30M 6.00] 2,190 2.5] 1,660 1.9 19 | 1.6|M-F 2,530 2.9| 1,840 2.1 21 |1.7 
6:15 2:1|м-ғ 225 
NBC BEFORE HOURS 6.15- 6.30M 6.15 40 5 << <<|м-ғ e10 .т| во т 9| 7 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 | 3,670 4.2| 3,670 4.2 14 | 4.2|WF 3,410 3.9| 3,410 3.9 15 | 3.9 
DAY SATURDAY 
NBC ONE ТО GROW ОМ-®:58АМ 8.58- 9.0044 8.45| 4,460 5.1| 4,280 4.9 26 | 4.9 4,020 4.6| 3,850 4.4 24 | 4.4 
NBC ONE TO GROW 0М-10:28АМ 10.28-10.30АМ 10.15 4,980 5.7| 4,810 5.5 23 | 5.5 4,720 5.4| 4,460 5.1 20 | 5.1 
NBC ONE ТО GROW 0М-11:58АМ 11.58-12.00NN 11.45 3,500 4,01 3,232 3.7 14 | 3.7 4,460 5.1) 4,280 4.9 19 | 4.9 


А-45 U.S. ТУ HOUSEHOLDS: 87,400,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


Ж ееп NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


DAY SATURDAY-CONT'D 
NBC NBC MAJOR LEAGUE PRE GAME 


NBC NBC MAJOR LEAGUE BASEBALL 


DAY SUNDAY 
CBS NBA FINALS GAME 3(5) 


CBS KEMPER OPEN-SUN.(S) 


А-47 U.S. TV HOUSEHOLDS: 87,400,000 


WK 
+ 


OTHER PROGRAMS 


WEEK 1 | WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENOE | AVG | TELE. | | TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG 
[т т [и 
ТІМЕ QUARTER] © ноуенор$ |HOUSEHOLDS suare wna | CAST HOUSEHOLDS (HOUSEHOLDS SHARE | АНЕ 
(N.Y.T) HOUR | Чу % | om % ж | ж |AS (0) % | 0) % %|% 
3.00- 3.17PM 3,930 4.5| 3,850 4.4 16 3,500 4.o] 3,230 37 15| 
4.5 . 
3.17- 6.14PM 11,970 13.7| 3,930 4.5 13 
3.17- 6.33PM 13,280 15.2| 4,810 5.5 17 
1.8* 5*| 1.8 

1.00- 3.33PM 20,280 23.2|10,310 11.8 36), 

3.33- 6.39PM 14,510 16.6| 5,680 6.5 19 
7:0» 19*| 7.0 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). | 


